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T
here are so many vocal advocates for workplace equality that it’s sometimes difficult to believe

inequality continues to survive the onslaught. Everyone seems eager to add their voice to the clamour

for an end to discrimination against ethnic minorities, LGBTs, those of a certain age, women, the

disabled… the list goes on.

But if so many are so outspoken about the issue of workplace inequality, how can it possibly have any

advocates? Well, that, as many people know from personal experiences in the sector (and in life generally),

is the million pound question. Just who are those

who would deny people their human rights, or 

seek to maintain all-white or all-male (or all-

female, for that matter) workplaces?

Who indeed. It’s not always easy to recognise

discrimination because unless you fall into one

of the ‘discriminated against’ categories, nobody

is going to feel your plight with quite the same 

keenness. In addition, workplaces dominated by 

one race or gender or nationality aren’t always 

going to be unfailing in their sensitivities of those

who don’t ‘conform’.

To complicate matters, someone may be 

discriminated against in one sense, but then

turn round and discriminate against someone

else who doesn’t quite ‘fit the mould’. There are

no easy answers in the quest to end inequality:

occasionally, it rears its ugly head, plain for all to see. More commonly, it’s an almost invisible cancer that

survives and thrives, allowing a sub-culture of inequality to pervade and undermine the admirable work 

being done by so many. 

Employment criteria is an obvious focus for those seeking to end inequality, but there are other points of 

reference that aren’t dealt with as seriously as they should be. Workplace banter, for instance, is frequently

raised as a red flag by those on the receiving end of discrimination. Banter is good, we’re told – and maybe

in many instances, it is. Who wants to spend eight hours or more of their day in a place where nobody

laughs for fear of giving offence? But there must be a balance, and it should be fiercely policed.

The solution is clear. Perhaps we’ll never reach the point where a person’s race or gender or

orientation is rendered completely, indelibly irrelevant, but we must keep trying. There cannot be an end

to the push for equality until we’re as close to an ideal world as it’s possible to be – not until the battle is 

well and truly won.

David Strydom

Editor

Why the battle for workplace equality

must be won

 Follow PFM on  

@PFM_Magazine

Find us on

Search for PFM

Editor’s Note
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Top news

The report identifies several 

key growth trends to support

this optimism, with many MTW 

findings making for positive

reading for the cleaning

industry and associated

suppliers. But the optimism

is tempered by a note of 

caution, highlighting a ‘two-tier’

market with non-differentiated 

contractors experiencing

a triple whammy of pricing

pressure, low volume growth

and minimal client loyalty.

Cofely GDF SUEZ has been

awarded a contract by Royal

Botanic Gardens, Kew (RBG

Kew) to provide services across

its estates. The contract includes

Kew Gardens, as well as the 465

acre Wakehurst Place and will

see Cofely delivering a range of 

fabric, mechanical and electrical

maintenance.

Serco has cemented its strategic 

partnership with Lincolnshire

County Council with a contract

that will see it provide a range of 

business process and contact

centre services for the Council,

delivering savings of more than

£14m over five years.

Balfour Beatty has been 

awarded an £80m contract to

build the National Automotive

Innovation Centre (NAIC) in

Coventry for the University

of Warwick. The 33,000sqm

development on the existing

main campus of the university

involves the construction of a

four-storey ‘L’ shaped building.

Troubled Armed Forces veterans

are to benefit thanks to the

generosity of attendees of ISS 

Facility Services Landscaping’s 

Annual Management Conference.

Donations totalling £2,250

collected at the event will enable

Gardening Leave to provide 45

horticultural therapy sessions

for the troubled ex-service men 

and women who come to them 

for help.

Mitie has launched its LGBTQ+ 

employee network, Proud to

be, which aims to educate, 

inform and inspire employees 

to be themselves by promoting

an inclusive culture at work, as

well as guiding and empowering

managers to better support and

manage those who are lesbian,

bisexual, gay, transgender and/

or questioning.

Carillion has been awarded 

contracts and preferred bidder

positions by the Select Property

Group, to deliver residential

schemes at three site across

the UK, and by Highways

England worth a total of £123m.

These include a £17m contract

in Newcastle city centre to

construct a 260 bed student

residence under Select Property

Group’s Vita Student brand.

G4S Cash Solutions has 

launched its latest cash

collection service, Cash45.

Aimed at small and medium

enterprises, the service provides

a ‘secure, less disruptive’ way

to bank their daily takings,

with all services ordered via a

simple-to-use online ordering

and payment portal.

PHS Group scooped a double

at the Wales Contact Centre

Awards 2014 at Cardiff’s

Millennium Centre. Kelly-Anne

Ralph won Contact Centre

Manager of the Year and was

also instrumental, with support

from the Group’s IT team, in

claiming the Technology award.

Fire systems manufacturer

Advanced has been chosen 

to provide protective panels

for a new Center Parcs UK 

short break Village. The newest

addition to the Center Parcs

family, in Bedfordshire, called

Woburn Forest is a 362-acre,

£250m development.

BM TRADA says Panache Fire 

Services is the first company 

to achieve certification under

its Q-Mark Fire Stopping

Installation scheme. The recently

introduced scheme aims to

ensure fire stopping solutions

are being fitted correctly and

to verify the competence of 

installation companies.

BG Energy Solutions has

launched a BMS Energy Health

Check Service, designed to 

help businesses make savings

of up to 24% of their HVAC

running costs. The auditing

service has been designed

to help business owners and

maintenance teams gain expert

advice on an area of building

management which is often

misunderstood.

The contract cleaning market 

is set for inflation busting

growth, says a new report 

from MTW Research, with 

sales rising by more than 3%

in 2015. Following several

years of lacklustre demand and 

sustained pressure on contract

prices, the contract cleaning

market experienced a return to 

more positive growth in 2014, 

with this strengthening in 2015 

according to MTW’s analysis 

of industry data. By the end

of 2015, sales are expected

to increase by almost £150m,

reflecting rising demand from

several key end user sectors.

By 2016, the 150 page

report forecasts a sustained

return to demand growth

across several sectors, with

more specialised cleaning

services leading the way

in terms of value growth. 

Discussing the findings, MTW’s 

director Mark Waddy said: 

“The data strongly suggests

the contract cleaning market 

will return to pre-recessionary

levels by early 2016. By 2019,

forecast models indicate total

industry sales will rise by more 

than £700m, underpinned by

volume and value growth.”

£150m boost for contract cleaning market
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A
growing number of large

contracts, including a rise 

in mega-relationships,

along with increased activity in 

France, combined to drive 7%

growth in the Europe, Middle

East & Africa (EMEA) outsourcing

market in 2014, according to

Information Services Group

(ISG), technology insights,

market intelligence and advisory

services company.

The Q4 2014 EMEA ISG 

Outsourcing Index, which 

measures commercial

outsourcing contracts with an 

annual contract value (ACV) of 

€4m or more, found a robust

final quarter contributed to the 

region’s best year since 2011

and tied for the second strongest

year of the last decade. ACV 

reached €9.5bn for the year, up

from €8.9bn in 2013, although

contract counts remained static

(588 in 2014 vs 595 in 2013).

EMEA’s growth was 

underpinned by activity in the 

region’s fourth largest market, 

France, where year-on-year 

growth reached 125%. In 

addition, the number of mega-

relationships, contracts with an 

annual contract value of €80m or 

more, grew by 25%.

EMEA’s market growth was

reflected at a global level as

2014 ACV reached €18.5bn,

up 16%, while contract counts

edged up 4%, to 1,218, the

second-highest level ever.

Commenting on the findings,

John Keppel, partner and

president, ISG, said: “A strong

2014 helped the EMEA market

retain its position at the largest

outsourcing region globally.

“The ACV of new scope and 

restructured contracts each

delivered small gains, aided

by the award of 20 mega-

relationships across the region.

It is encouraging to see more 

sustained outsourcing activity 

across the region rather than 

simply in the more mature 

markets.”

ACV for ITO rose 13% in 

2014 and the 452 ITO contracts 

signed in EMEA for the year was 

the highest ever recorded in the 

region. Infrastructure deals drove 

the market, fuelled by some 

particularly large deals, including 

IBM’s deals with ABN Amro and 

Lufthansa.

In contrast, BPO ACV 

continued to shrink, falling for 

the second year, this time by 

12%. The number of awards 

dropped by more than 25%, 

and in both value and number 

of deals, BPO hit its lowest 

point since 2010. By industry, 

Manufacturing and Energy both 

saw ACV increases of nearly 30% 

for the year while Transportation 

increased by 13%.

EMEA’s largest sector, 

Financial Services, fell 20% 

in ACV in 2014 – its lowest 

performance in the past five 

years, in part as a result of a 

drop in contract activity and 

renewed pressure on prices in 

the market.

John Keppel added: “Looking 

ahead, we expect healthy 

numbers in 2015, though growth 

during the first half of the year 

will look flat at best. The first 

two quarters of 2014 were 

particularly strong and so the 

first half of 2015 may look tepid 

by comparison.”

At a regional level, the 

United Kingdom saw double 

digit (11%) growth as ACV 

grew from €3bn to €3.4bn, 

despite an 11% fall in contract 

count. The award of larger 

contracts and the nine mega-

relationships signed drove the 

market growth. 

EMEA outsourcing 
market grows

The outsourcing market 

grew 7% in EMEA in 2014
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energy waste. Tel: +44 (0)1483 771910 or email: innfo@sav-systems.com  
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•  Modulating CO2 control to optimise pupil alertness and concenntration

• Elimination of draughts, insects, pollen and traffi c noise!
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Top news

Saville Audio Visual has

announced a state-of-the-art

demonstration facility at its head 

office in York. With the growing 

need to collaborate easily and 

effectively across many levels 

becoming an everyday part of 

business, the Skype for Business

Centre has been designed to

showcase the range of related

technologies available to users 

across the education, business, 

healthcare and public sectors.

The government has 

announced new regulations

requiring private landlords in

England to install and check 

smoke alarms and, in some

instances, carbon monoxide 

alarms in their properties

from October 2015. With 

occupants at least four 

times more likely to die in a 

fire in a home where there

is no working smoke alarm,

the measures aim to help

prevent up to 26 deaths and

670 injuries a year.

Onward Holdings says 

it has just one unit left at 

the Langthwaite Business 

Park, West Yorkshire after

a manufacturer snapped

up more warehouse space 

at the site. The unnamed 

customer had already 

secured Unit 16 from 

Onward Holdings for safe

and secure storage required 

to house thousands of high 

value goods.

Onelan digital signage has

been used by the Golden 

Gates Housing Trust (GGHT), 

a registered provider of 

social housing in Warrington, 

after it used a move to its 

new headquarters as an 

opportunity to revamp its

public display screens, as

well as instigating a ‘no notice 

boards/clear desk policy’.

The Queen’s Terminal Car

Park (Terminal 2) at London

Heathrow Airport scooped

the Best New Car Park at 

this year’s British Parking 

Awards. Representatives 

from APCOA Parking joined 

business counterparts from 

Heathrow to receive the 

award at the Lancaster Hotel

in London.

 Representatives from 

APCOA Parking paid their 

respects to their supervisor 

Eddie Wallis (63) at Lincoln

crematorium after he

collapsed from a heart attack 

while at work. Six uniformed 

civil enforcement officer 

colleagues from APCOA’s

Lincolnshire contract were 

asked to be pallbearers.

Entourage Security

Management has adopted

an advanced employee

scheduling and mobile 

workforce management 

solution to ‘better plan, 

coordinate and administrate’

a team of 250 guards. The 

company chose Skillweb’s

SmartTask to streamline 

operational processes 

The future of Bradford-based 

Knightsbridge Furniture is in safe

hands following announcement 

of a buy-out by the company’s

MD Alan Towns and operations

director Peter Denham.

“This is a hugely exciting 

time, both for the company as 

a whole and for me personally,” 

says Alan Towns. “Peter and I

are looking forward to exploring 

new directions and new markets

whilst consolidating our current 

position as one of the UK’s

foremost designers and in-

house manufacturers of contract 

furniture.”

Knightsbridge Furniture has 

been producing seating, tables

and cabinets for the international 

contract arena for over 80 years

at its headquarters in Bradford, 

with specialist divisions now 

covering the healthcare,

residential care, hospitality and

corporate sectors. The company 

continues to balance traditional 

craftsmanship with advanced 

manufacturing technology and

a commitment to sustainability

and holds Preferred Supplier

status with the NHS, the SHS, 

HSE Ireland and key providers

of private and charitable 

healthcare.

Towns and Denham extend

an invitation to all existing 

Knightsbridge customers

as well as to potential new

clients. “We’d love to give

you a personal tour of this

fabulous – and historic –

plant, so please do get in

touch,” says Towns. “We’re all

very proud of our workplace

here, and are keen to 

demonstrate in person how 

we can help you with your 

furniture choices.”

For more information call 

01274 731442, e-mail 

Alan.Towns@knightsbridge-

furniture.co.uk or visit www.

knightsbridge-furniture.co.uk

Knightsbridge Furniture ‘is in safe hands’
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such as patrol monitoring,

employee rostering and

timesheet management in 

order to reduce overheads

and free up managers’ time.

EET Europarts, a distributor 

which aims to become a

leading force in professional

AV and digital signage, has

partnered with Onelan. “The

agreement with Onelan as a

worldwide market leader in 

digital signage fits into the 

strategy to strengthen our 

position in the pro AV and

digital signage business,” 

says CEO John Thomas,

EET Group.

Vinci Park UK, the specialist 

parking operator, has won a

contract with the Cambridge

University Hospitals NHS 

Trust. From 1 April 2015,

Vinci Park UK will provide

a complete car park and

security management 

service at the UK biomedical 

campus, which employs 

8,000 staff and has nearly

600,000 visitors each year.

The National Audit Office

says the NHS can achieve 

the largest carbon and 

cost savings in building 

energy use by installing 

combined heat and power 

in acute trusts. In its new

‘NHS and Sustainability’ 

report to the House of 

Commons Environmental

Audit Committee, the NAO 

estimates the NHS could save 

£180m a year by reducing

carbon emissions, paying for

about 7,750 registered nurses.

As the debate surrounding 

the use of electronic

cigarettes continues, in the

face of a lack of legislation

and evidence regarding 

health consequences, 

employers must decide 

how they deal with them on 

their premises, according 

to workplace equipment 

supplier Slingsby.

E-cigarettes are becoming 

increasingly popular as an

alternative to traditional

tobacco products.

The Aston Group is working 

with the University College 

London to maintain a

portfolio of buildings, some

of which date back to the 

1850s. Andrew Pinder, an 

engineer in the UCL estates 

and facilities, says: “Some 

of our buildings are very old

and sometimes you don’t

know what’s behind a wall

until you take it down.” 

A scheme to trial 10 GUMDROP

recycling bubbles across the 40-

acre business location in Havant

was recently initiated by Fasset,

the FM company which operates

the site.

They also have given away 100 

‘on-the-go’ portable personal

gum containers for people to

fi ll up and recycle at a central

collection point. The contents

of these receptacles are then 

dispatched directly to GUMDROP 

for recycling.

Fasset hopes the GUMDROP

initiative will make it easier to

dispose of used gum, and help

keep the exterior areas of the site

free from chewing gum waste.

Gary Medlow, Fasset MD 

said: “This closed-loop recycling

process is ingenious and wholly 

supports the onsite maintenance

programme we provide around 

Langstone Technology Park.

Chewing gum waste looks

unsightly and is diffi cult to 

remove. I am confi dent this

solution will have a positive 

effect and initiate more recycling 

action from the 3,500 employees 

based here – which is great for 

everyone.” 

Thought to be the fi rst initiative

in the world to divert chewing 

gum away from landfi ll for 

recycling, the bubblegum-pink 

GUMDROP receptacles collect 

used chewing gum, and, when 

full, are recycled in their entirety 

with other plastics and converted 

into more bins. The recycled gum 

can also be used to create other

products, such as mobile phone 

covers, guitar plectrums and

coffee cups.

GUMDROP creator, Anna 

Bullus added: “Working together 

with Fasset, Gumdrop is delighted

to be supporting the focus on

recycling and sustainability they

already promote at the locations 

under management. We believe 

changing a small habit can make

a big change to our environment 

and we welcome the employees 

at Langstone to join us in our

effort.”

For more information, visit

www.fasset.co.uk, call

023 9249 7500 or e-mail

enquiries@fasset.co.uk

Langstone Technology Park encourages employees to recycle its chewing gum
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By DAVID STRYDOM

H
ow should a 

company unify its

communications if 

each tool of communication

is with a different provider?

(Example: Landline with BT,

mobile with EE and IT with a

private provider). How do you

get these entities to talk to one

another, thereby making your

life easy?

PFM spoke to three

companies who have

experience in this – Excalibur

Communications, a platinum 

partner with Vodafone and also 

a Microsoft Gold Partner; and

Tollring, which describes itself 

as a specialist in telecoms

management software, billing

and call recording solutions,

delivered on premise or via the

cloud.

“Technology is increasingly

taking companies down

the unified route,” says

Andy Tow, MD of Excalibur

Communications.

“Today communications is

woven into almost everything. 

We see vending machines

with SIM cards and managed

print companies which use

the cloud to know when your

photocopier is going to run out

of toner. Unified comms offers

significant benefits in costs and

uptime, so for your mobiles, IT 

and landlines, my advice is not

to miss the boat.”

A managed service company

that unifies all your comms’

needs in the most effective

way, will in turn use various

trusted suppliers, which

allays fears about having all
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Pulling it all together

By ANDREW JONES

S
mart mobile devices

have, by their very

nature, brought voice 

and data convergence to 

a mass market. It’s easy to 

be convinced they offer a 

panacea communications 

solution – addressing all needs 

and offering the best value for 

money.

However, when critical

communications are a key

requirement the situation 

can become much more

complicated and it may even 

become clear that separating

voice and data systems could

be a better solution, which

could contradict the Unified

Communications trend. It is

certainly possible to bring

voice and data together when

planned carefully with the

right level of consideration

for the longer term but it may

not be that one size fits all

and alternative designs and

infrastructure may prove to be

a more effective solution.

One big benefit to using

smartphones in an organisation

is the ability to not only use the

commercial cellular services

but also private networks (a

private cellular/GSM network 

or even a WIFI-enabled

solution) – and rightly so, this

is the kind of flexibility that is

highly useful and simply was

not available in the past. Today

we continue to build our onsite

networks and links to the

outside world to provide high-

speed rich data content to suit

our needs.

However, as each year

passes the content, definition

of graphics and tolerance to

delays shift, requiring us to

carefully manage and upgrade

our onsite Wi-Fi and internet

connectivity so it provides the

best for our employees for the

foreseeable future.

We continue this stepwise

investment to keep abreast of 

IT demands of our users and

as far we know this trend is set

to continue. So is introducing 

VoIP (Voice over IP), onto 

Wi-Fi network that continually

struggles to keep abreast of 

our needs counterproductive, 

as while it uses an existing

asset, upgrading for voice is

not inexpensive.

The answer isn’t a simple

one. The issue with VoIP is

D A T A  S Y S T E M S

Voicing your opinion

As we struggle to keep up with our data needs, introducing something

which deteriorates our level of service may not be sensible

Unifi ed comms offers ‘signifi cant 

benefi ts in costs and uptime’, so 

for your mobiles, IT and landlines, 

the advice is not to miss the boat
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your eggs in one basket, Tow

explains. “So for example, 

we’d take responsibility for

all contact with the likes of 

BT and Vodafone, freeing you 

up from what can often be

time-consuming hassle and 

complexity.”

Tow, who reports Excalibur 

has more than 5,500 

customers, says many firms

find to their dismay, they’re 

considered ‘small fry’ when it

comes to their IT and especially

mobile needs, which can be 

painful when things can and

do go wrong. It can be difficult 

and extremely time-consuming

just trying to get to talk to 

somebody.

“Compare that with a service

where you actually have a

named, dedicated account 

manager, who knows about 

your business and cares about 

it,” says Tow. “No contest!”

The Excalibur MD cites 

One Net Collaboration as an 

example of how a managed

service provider can bring

benefits. When receiving a call,

this service allows it to ring 

on fixed line, mobile, tablet or 

computer. “Depending on your

personnel’s needs, screen-size

need be the only differentiator,” 

he said. “If you primarily 

use a mobile, you can have

everything on there that you’d 

have on your desktop –

a properly unified product.

“However, in many offices,

you’ll still see people on their 

mobiles, rattling up costs for

their employers, making calls 

they should be making on 

cheaper desk-phones. Far 

better to have it managed 

so even when making an

international, or 0800 call on a

mobile, the call is automatically 

routed so you’re being charged

(or not charged) appropriately.

“Well-managed unified

comms will save you money

and boost productivity by

freeing you up.”

Tony Martino, MD of Tollring,

which says the latest hosted

telecoms analytics tools enable 

multisite enterprises to view,

manage and control entire 

telecoms assets, users and 

costs across multiple sites via 

a single secure web portal.

“Any telecoms-related data

from any source or provider 

can be gathered for analysis to 

solve business challenges, from 

telecoms lifecycle management 

and managing unresolved

missed calls to telecoms 

expense management.

“Such powerful data-driven

business intelligence solutions

enable enterprises to visualise

call information and manage 

their entire telecoms estate at 

local and company level, by

providing granular business 

insight presented as intuitive

dashboards and in-depth 

reports. Organisations can view 

services consumption across 

providers by BU, department,

project, location and service

type and understand misuse,

under-use, policy breaches,

fraud and billing errors.”

Using telecoms analytics 

tools to unify communications

in a single portal is proven to

gain competitive advantage,

increase productivity and save

costs across your business, 

Martino says. “Different

that voice grabs bandwidth 

making less available for data. 

As we struggle to keep up with 

our data needs, introducing 

something which deteriorates

our level of service, may not 

be sensible. We also need

to consider vulnerability to 

disruption.

If our WiFi goes down

and we lose voice and

data, the disruption is more 

serious to the business that

just losing data. So should 

businesses, especially 

where communications are 

an important part of the 

operations, consider voice and

data separately?

When it comes to voice

communications, VoIP systems 

have long been touted as a 

cost-effective and user-friendly

way of making voice calls

which are perfectly suited

to running over powerful 

WiFi systems. However, the 

downside to using VoIP is

the bandwidth resources it

demands to carry voice over 

a network. While it uses an 

existing asset, upgrading a 

WiFi network for voice is not

inexpensive.

For many organisations 

it will involve substantially 

increasing the WiFi capacity 

to gain the desired result.

Modern voice systems such as

onsite mobile networks could 

bring the benefits of smart

devices and onsite reliability

to an organisation without the

burden on IT with savings not 

only in terms of the systems 

and the financial outlay for 

them, but also with regards

to the time and resources

required by the IT team and

department in running them.

While there are considerable

benefits to incorporating the IT 

and communications functions

in one department, it also 

means that the resources of 

this department can suddenly

be heavily stretched.

It’s a bold statement, but 

sometimes it could be better

to separate voice and data 

“In many offi ces, you’ll still see 
people on their mobiles, rattling up 
costs for their employers, making 
calls they should be making on 
cheaper desk-phones” Andy Tow
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departments can benefit in

different ways – whether it’s HR

looking to manage company 

policies, finance looking to 

make savings, re-charge

calls internally or adhere to

VAT compliance, or IT and

FM teams looking to manage 

multiple assets from multiple 

providers with different billing

cycles.”

Another significant

advantage of centralising 

company-wide call data is the 

positive impact on customer

service. A single view of 

business communications

enables managers to 

understand how the business, 

departments or business units 

respond to customers through 

call metrics such as live 

unreturned missed calls and

calls queuing.

“Missed calls from potential 

new customers are potentially 

lost sales – the caller may be 

mildly irritated but can move on

to a competitor. BT research

warns that 69% of customers

calling a business will hang up

instead of leaving a message.”

Alex Tebbs, sales director for

VIA, which provides businesses

with ‘seamless telephony 

and communication solutions

that replace traditional phone 

systems and improves the way

they work’, says irrespective

of which network providers

you choose, maintaining a

complicated communications

infrastructure that includes

computers, landlines, mobiles

and other devices can be

expensive, as well as having

a disjointed effect in terms of 

business productivity.

“Removing one cog in the

wheel can have a detrimental

effect: what if the internet

connection drops? What if the 

mobile phone provider has

mast issues? What if there is

a failure at the local telephone

exchange?”

The most efficient and

resilient solution is to deploy

an internet-based unified

communications platform,

which replaces and builds on

the functionality of a traditional

telephone system, Tebbs

says. “A hosted Skype for

Business system, such as VIA 

Voice, allows employees to

stay connected through voice

communication (VoIP), instant

messaging, email, video, audio 

and conferencing, across a

variety of devices, such as

landlines, smartphones, PCs,

and tablets.”

These centralised solutions

are powered by the Internet 

and can be accessed via

systems? While this seems to

contradict the popular unified 

communications message, 

when an organisation

wholly relies upon its

communications having 

diversity and resilience is 

a very desirable feature. In 

some cases this might feel

like a step backwards – but 

actually this is a great strength 

of using smartphones which

are able to utilise both WIFI 

and private or public GSM

mobile networks and making

full use of dedicated apps

to administer this efficiently.

It also means that the IT/

Communications team can

plan in detail the best ways

to address communications 

needs for data without the

interruption of voice.

The use of a private mobile

network has many advantages

when smart devices need

to be part of the future

communications mix. Owning

a private GSM network onsite

can be economical whether 

deployed through onsite base

stations or over a DAS (Data

Acquisition System) network.

It will not only remove public

mobile network dead-spots

within buildings, it also

provides resilience when then

public networks become

congested or experience 

failures. Equally, onsite calls

are owned and managed by

the business so capacity can

be managed in accordance

with demand, whilst data 

and text messaging can be

performed without the delay

of crossing public networks

– making your most common

communications method quick 

and reliable. Voice calls avoid

a potentially congested WIFI

network, but can still be made

from the same device as data

is sent and received. In the

event of a network failure,

voice calls plus text and mobile

data continue.

If used properly smart

devices could be the future

communications tool of 

a robust solution which

offers excellent capacity

and resilience across WiFi,

private GSM and public GSM

networks. Whilst the pervasive

trend is undoubtedly towards

unification, careful planning of 

the infrastructure is essential

and for some businesses this

will mean diversification to

ensure users get the most from

these systems.

It is of course possible

to integrate data and voice 

data streams over a single IT 

network successfully, but this 

requires careful upgrades and

may ultimately impact on the

overall performance of data 

when the need for information

and rich content is booming

so returns on investment could

be not so attractive. Happily

the flexibility of smart devices

means different technologies

can be used in the network 

design without an adverse

impact on the people using

the service. While network 

design may be becoming more

complicated, the usability of 

communications looks set to 

become even easier.

• ANDREW JONES is marketing

director at Multitone
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software on your desktop 

or laptop computer, or by

downloading an App on 

your smartphone or tablet,

regardless of whether you

have Ethernet, Wi-Fi, 3G or 

4G connections,” Tebbs says. 

“The flexibility afforded to

a workforce is beneficial to

businesses of any size.”

These platforms allow users

to seamlessly transfer a call

or audio conference from their

desks to their mobiles without

disrupting the conversation,

allowing a workforce to stay

connected even if they are on 

the move.

“Unlike traditional call 

forwarding functionality 

where your primary phone 

doesn’t ring, you can also

set your incoming calls to 

simultaneously ring your

secondary phone and another

number or colleague, in case

you are busy or momentarily

unavailable.”

With respect to business

continuity, security and

resiliency, extended downtime

within any business can be

critical and the recent fire

in London highlights that

companies must ensure they 

have business continuity plans

in place, particularly when it

comes to internal and external

communications. “A hosted 

internet-based communications 

platform provides an effective 

solution for businesses being 

affected by extraordinary 

circumstances, allowing a 

workforce to stay connected 

whether they are working 

remotely or from a pop-up 

office.”

As the platforms are hosted 

by third-party providers, 

businesses can remain

resilient without having to

spend hundreds of thousands 

of pounds investing in their 

own off-site data centres, 

Tebbs says. “Resiliency is a

top priority to businesses of 

all sizes; that is why we have 

invested in an infrastructure

supported across two

data centres, operating

simultaneously to ensure

resilience at all times. By doing

so, our customers can have

confidence in their business

continuity plans.”

In today’s world, many

people have misconceptions

surrounding the security of an

internet-based communications 

platform. However, all the data

being sent via our solution is

encrypted, which is reassuring

to many organisations. “In

conclusion, the significant

investment in technology and

software development over

recent years is helping people

to stay better connected than

ever before, and innovative

solutions like VIA Voice are now

helping businesses to increase

productivity and reduce costs,

while remaining resilient.”
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“Many have misconceptions 
about the security of an internet-
based communications platforms. 
However, all the data being sent via 
our solution is encrypted.” Alex Tebbs

‘A hosted internet-based communications 

platform provides an effective solution’
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By DAVID STRYDOM 

C
hurchill Academy and Sixth Form is

named for the village in which it is

located in North Somerset, not far

from Bristol. Surrounded by countryside

and overlooked by the Mendip Hills, the

academy educates more than 1,500 

students aged between 11 and 18, and

in 2002 was granted specialist Arts

College status.

The academy serves several large

villages around Churchill including 

Wrington, Banwell, Congresbury, Sandford, 

Winscombe, Blagdon, Burrington, Redhill

and Langford, but also attracts students 

from Weston-super-Mare, Hutton, Locking

and some areas of Somerset which are 

geographically very close.

When the school converted to an

academy in 2011, Alan Neale joined as 

business manager, covering a broad area 

of responsibilities ranging from FM to HR. 

“I take care of everything non-education 

based, so finance, premises, HR, health

and safety. I wear several hats.”

Once he’d started in his new role, 

Neale discovered mostly paper-based

manual systems were in place in terms 

of the site plans, records management

and maintenance processes. Important

asset information was spread across the 

academy. He decided consistent records 

needed to be established as so many

people at the academy required secure 

access to them.

“Ultimate responsibility for our site 

maintenance was down to the academy

itself,” says Neale.

“The clearest way forward was to 

combine everything in an electronic format 

but also to make it easily accessible so 

people can see which building and assets

are associated. This would help with how 

asbestos, for instance, was registered in 

each building.”

An electronic solution would be a ‘great 

step forward’ with respect to document 

and information retention, says Neale, 

before adding there would be challenges in 

‘bringing that forward from the old format 

so it’s easily accessible as opposed to 

being just a static document’.

The academy had in mind what solution 

it wanted and started working with Steve

Voller, founder of Altuity Solutions. This pay-

as-you-go Cloud-based asset management 

solution provider aims its product (AltoSites) 

at the small- and medium-sized businesses 

responsible for single or multiple sites and

estates.

These firms struggle to receive the same 

detailed insight into their assets as the 

larger, enterprise organisations. Altuity says 

its users gain access to highly visual map

and plan-based views of all assets, with

high level functionality that, until now, has 

been financially or technically out of reach.

Voller and Neale connected at the end 

of 2013, and worked on a solution as 

‘a conceptual idea’. Neale saw some of 

Altuity’s releases with the first production 

release arriving March last year. “We 

launched AltoSites at an education show

in spring and since then we’ve been 

continually working on and enhancing the

system in an iterative way. We have a chat 

with Alan and his colleagues, get feedback 

and come up with some ideas that help 

move the solution forward.”

Neale says the key part of working 

with Altuity was that “we didn’t start out 

with a clear idea of what we wanted from 

this system. (Our idea of a solution) was

continually evolving. We wanted to ensure,

before going into it, that we had all that 

information readily available. It’s a timing 

process – getting the information ready in 
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Academy of assets

How Churchill Academy worked with an 

asset management fi rm to move from a 

paper-based system
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the first instance. The system’s flexibility 

allows us to define what information we

want to store – we didn’t want to be limited 

by the software now or in the future.”

Now that the project is complete,

Neale says the possibilities of AltoSites 

are endless. “I can easily see it being

used to map all the compliance

information and critical asset data we 

need to maintain.” The next stage for

Neale and the site team is to make use of 

the inspections and defect management 

capability both in the office and while 

mobile around the school site.

Using AltoSites, site and estate

managers, FMs, bursars, business

managers and construction managers can 

now gain access to highly visual site data

in a locational context that is overlaid on a

map and site survey plan – all without the

need for specialist GIS or CAD software.

Most important, any site and floorplan

within AltoSites is also spatially aware – 

providing spatial access to site data.

Voller says: “Site managers face huge 

challenges managing the diverse range of 

records, assets and inspections associated 

with a site. Typically, budget and resource 

restraints in the small- and mid-market

have restricted access to effective site

management systems. With AltoSites, we 

aim to bring enterprise grade functionality 

to small- and medium-sized businesses

through a tiered pricing model that 

allows businesses to only pay for the site

management functionality they need.”

A S S E T  M A N A G E M E N T

Asset Insight Manager, the 

integrated real-time asset 

performance system, has

launched three new modules:

reporting, maintenance and 

tool store, and enhanced the

alarm detection module.

The new Reporting module

allows users to generate

bespoke management 

information reports in addition

to new standard reports

covering risk, finance, asset

performance, lifecycle, 

engineer productivity and 

stores stock reports.

The Maintenance module 

provides planned preventative 

maintenance schedules,

work orders, resources, risk 

assessments, absences,

trades, and more than 400

regime templates covering a

very wide range of asset types.

The Tool Store module offers 

materials and consumables

management and test 

equipment management,

while the enhanced alarm 

module provides new

generation alarm detection 

using regression analysis.

The product is the first 

of its kind to provide and

integrate real insight into asset

performance, condition, cost,

reliability, continuity and risk. 

“More organisations should

have real insight into the

true extent of their corporate

assets to support business

continuity, increase financial

control, improve service levels,

and ensure compliance,” says

Steve Edgson, director of 

Asset Handling. “Efficient and

timely maintenance of assets

is crucial to an organisation’s 

financial performance, and

improves health and safety

performance. Downtime 

caused by lack of ability to 

maintain and repair impacts

on bottom line profitability, 

the quality of service, staff 

satisfaction, and a positive

customer experience.”

Asset Insight Manager

already includes real-time

condition monitoring for

vibration, temperature and 

acoustics together with 

thermal images of each

datacentre cabinet to detect

changes in temperature; an

advanced reporting dashboard

providing full visibility of all 

buildings, systems and assets

on a range of performance

metrics; a system to detect

single points of failure before

they impact the business; a

comprehensive room planner

to map out data centre

cabinets and record heat,

load, temperature, air velocity

and other metrics; and full

asset lifecycle details.

This allows users to make 

informed decisions on the

maintenance, re-engineering

and capital investment 

required to run facilities to

optimum performance.

P E R F O R M A N C E  S Y S T E M

New modules launched

An integrated real-time asset performance system launches three modules:

reporting, maintenance and tool store
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By DAVID STRYDOM 

I
f you think size matters when

it comes to exhibitions, then

you’ll have been fl ummoxed 

by the exhibitor response to the

Cleaning Show at London ExCeL 

last week: early indications are 

that what the show lacked in

scale, it clearly more than made 

up for in quality.

Of course, exhibitors can’t 

always accurately predict how 

many of the leads they received 

will actually come to fruition, but

all indicators are positive, at least

among the exhibitors PFM spoke

to. Seldom have I walked round 

an exhibition hall and heard so 

many outstanding comments

regarding how well a show has 

gone – usually the response is 

mixed, but praise for the Cleaning 

Show was unanimous.

As part of his welcome to the

show, Doug Cooke, chairman

of the British Cleaning Council

(BCC), said: “This is the fi rst time

the Cleaning Show has been

held in the capital, and we hope 

it will be the fi rst of many. We

moved the show south from the 

NEC in Birmingham owing to

overwhelming demand from the

cleaning industry professionals.”

After the last Cleaning Show in

2013, Cooke says the BCC, along

with its partners Quartz Business

Media, conducted independent

market research to test the water

about a possible move to London.

One reason is the fact that 60%

of the largest and most profi table

companies in the contract 

cleaning sector are based in and 

around London, and ‘it makes

sense to try to attract those fi rms’.

“Once we announced the

decision to move the show to

London, we got a lot of interest

from potential sponsors and were

delighted Mitie came on-board

early as platinum sponsor, and it

has developed and grown from

there.

“Everyone involved in organising 

this show over the past two years

is boiling over with excitement that 

the event is fi nally here. We know

we have an absolutely world-class

event on our hands, set in (a

major) world capital, with visitors

arriving from all over the UK, and

many from overseas as well.

Here is a selection of some of 

the feedback:

From hospitals to factories, the

London Eye to Mount Rushmore, 

Kärcher says it cleans it all.

“With a wealth of experience

gained through 80 years at the

forefront of cleaning technology, 

it understands one size doesn’t

fi t all,” the company says. 

“Synonymous with the hot water

pressure washers it invented,

the full Karcher range extends to

vacuum cleaners, scrubber driers,

carpet cleaners, sweepers, steam

cleaners, municipal vehicles and

ice-blasting technology.”

“I arrived on the second day,

but heard from my colleagues
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C L E A N I N G  S H O W  |  R E V I E W

A CLEAN SLATE
An overview of how exhibitors found the 2015 Cleaning Show

“Once we announced the decision 
to move the show to London, 
we got a lot of interest from 
potential sponsors, including 
platinum sponsor Mitie” Doug Cooke

g

Chris Taylor, 

Ezitracker

Marian Sccigulinsky,

Kärcher

Jo Tyler, Quartz 

aBusiness Media

3900 - PFM May15 Edn.indd   203900 - PFM May15 Edn.indd   20 07/05/2015   12:0507/05/2015   12:05



T
he Tio Hospitality Services System

was developed to save time and 

increase face to face meeting

efficiency. The solution eliminates the need

for a member of catering staff to visit a 

meeting room at the start of a meeting and 

write down requests for each guest. It also

reduces the number of errors made when 

taking orders and speeds up the delivery

process, as orders are delivered directly

to the kitchen. If your business typically 

orders tea and coffee in advance for client 

meetings, this system reduces waste by

only ordering exactly what is required by

each guest.

How does Tio work?
Each meeting or conference room is

fitted with an i-Pad mini. This familiar and 

intuitive interface displays menu options 

for drinks, snacks and other refreshments.

The meeting room guests simply enter 

their choice of beverage and add their

preferences. Once all the attendees have 

entered their requirements, they touch

‘Confirm’. The order is sent directly to an 

administrator touch screen panel situated in

the building kitchen. The kitchen is notified 

by an audible and visible alert, that a new

order has arrived and the kitchen staff 

immediately send an acknowledgement 

directly back to the meeting room. The 

display in the kitchen area shows any 

orders waiting from the serviced rooms 

throughout the building. The order can then 

be delivered within a set period agreed by

the management team.

Reporting
The hospitality request system can record

all relevant statistics required for reporting.

Amongst other data, this will include the

time it takes to acknowledge an order and 

the time to deliver an order. This allows 

the catering managers to measure and 

track their teams’ performance against

predetermined targets and measure 

performance. It will also highlight any

potential problems that may arise.

Adding to the system
The hospitality request system can also 

include additional functionality tailored 

to a specific requirement. For example,

a notification to the kitchen staff that the 

meeting has finished, so cups and plates 

can be cleared ready for the next meeting. 

It can also accommodate requests beyond

catering requirements, for example

notifying the facilities department that AV 

support is required for the equipment in

the meeting room.

Tio Hospitality Request
System Summary
• Eliminates the need for catering staff to

individually visit meeting rooms

• Removes the manual ordering process

• Reduces errors

• Speeds up refreshment delivery

• Meetings are only interrupted once

• Tailored reports measure catering

performance

• Reduces the waste and costs associated

with providing large tea and coffee 

dispensers in meeting rooms

For further information

please get in touch with

the team at VEGA Europe:

0844 5000 991

info@vega-global.eu

www.vega-global.eu
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A D V E R T O R I A L

Introducing the 
Tio Hospitality 
Services System

Meetings run smoother with fewer interruptions, so VEGA have developed a 

solution to make ordering refreshments during meetings simple with minimal 

disruption. The hospitality request system from VEGA allows guests to 

seamlessly order their beverages via an i-Pad before their meeting begins.
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the fi rst day was very busy; there

was much interest from several 

companies, from hospitals to 

contract cleaners. The intention

has been to show what we can 

offer the cleaning industry rather

than to just get leads. We want 

people to know we’re innovative.

We are, after all, the market leader

in the manufacturer of cleaning

products – everything must 

be customer-centric.” Marian 

Scigulinsky, assistant product 

manager, Kärcher.   

“It’s been really good so far. 

We’ve made new contacts and 

very good potential business.

We’ll judge the show by the

business created by the 

attendees. That process could 

take as long as nine months

because of the type of work 

we usually do – a £40k job, 

for instance, can take several

months. We operate all over 

the UK but London is where the

money is, and that’s where many 

of our enquiries have been from.”

Darran Smith, UK sales manager.

London-based Lewis & Graves

says it provides ‘a cleaner and 

better environment’ by providing 

‘an environmentally conscious, 

comprehensive, daily and periodic 

cleaning programme’ for its

clients’ premises.

“The show has been excellent –

a revelation. We’re so encouraged

by the enthusiasm the general

public and industry has shown.

We’ve had major enquiries from

across the world – Australia,

Malta, Italy, Germany, Belgium,

among others. If we can help

bring the issues in the cleaning

sector to the forefront, we’ve

done our job. We didn’t set out to

make money but wanted people 

to understand Lewis & Graves

exists. And I can’t believe none of 

our main competitors are here.”

Mark Graves, MD.

Rubbermaid Commercial

Products manufactures solution-

based products for commercial

and institutional markets. It says

that it has, since 1968, pioneered

technologies and systems 

solutions in food service, sanitary

maintenance, waste handling,

material transport, away-from-

home washroom and safety

products.

“The fi rst day was busy and,

so far, the second day has been

good; we have between 30-40

leads so far. We focus on the

smaller shows as well as the

larger ones.” Ravi Momi, business

development manager.

CleanLink Software is structured

to enable companies to effi ciently

grow and manage their business

on a site-by-site basis. The

functionality covers site, work 

and staff management; quality 

control; stock management; risk 

assessments and comprehensive

reporting. The software has an

HMRC-approved payroll module,

offers invoicing and interfaces with

accounting systems. The mobile

App can be used onsite with no

internet connection, signifi cantly

increasing productivity while on

the move. The Cloud-based portal

provides shared online access to

all contract and staff documents.

“We’ve already seen an enquiry

increase of 50% over last year, 

and we’re only on the second day

of the show. We’ll see how big 

the leads are.” Lyn Eynon, sales 

manager.

Northampton-based SpaceVac

Technologies specialises in high-

level cleaning and inspection

systems for exterior or interior

use by domestic, commercial,

industrial and specialist operators.

“The show is going extremely

well. We had a great fi rst day and

have taken some fantastic orders.

We’re looking forward to the next 

couple of days. This is a long-term

investment – you don’t get instant

wins but we are here to develop

relationships.” Colin Lewis, MD.

Welsh company Ezitracker is

the manufacturer of a software-

based solution that manages

staff worktime, attendance and 

pay. It does this by transforming

the management control of 

remote working cleaning staff,

enabling supervisors to confi rm

site visits and work shifts have

been completed as scheduled

“The show has been excellent – a 
revelation. We’re so encouraged by 
the enthusiasm the general public and 
industry has shown. We’ve had major 
enquiries from across the world” Mark Graves

nifi cantly been completed as scheduled. 

Colin Lewis, 

  SpaceVac

  Technologies

Nigel Pompeus, 

Mitie

Ravi Momi,

Rubbermaid

Emma Tompkins,

Vax Commercial
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The realtime verifi ed report on

the actual hours offers clients 

the opportunity to formulate their 

own bespoke cleaning products, 

create new partnerships which 

include licensing the Evercare

brand to expand their business, 

or assist in a route from concept 

to a packed, sales-shelf ready 

product.

“It’s been alright so far – the

fi rst day was quite busy and the 

second day is looking good. 

We’ve got good leads already and 

are hoping for a few more, given

that our stand is a bit bigger.” 

Chris Taylor, sales executive.

Mitie is a FTSE250 strategic

outsourcing company with 

9,000 professional/management 

staff and 61,000 technical and 

service operatives. It has a

total of 10,000 clients including 

Lloyds Banking Group, Essex 

County Council, Rolls-Royce, 

Eurostar, Vodafone, the Bank of 

Ireland and National Grid. With 

turnover of £2.1bn, Mitie focuses 

on cleaning, catering, building

services maintenance, security, 

FM consultancy and energy

management.

“Sponsoring the Cleaning

Show has provided us with an

absolutely amazing opportunity

and we’re privileged to support

the cleaning industry in this way.

It’s been a fantastic platform

to welcome clients such as 

Tesco, Santander and large

hospitals. We want to support the

cleaning industry and to be seen

supporting it. And we want to get

our message across while doing

that. With respect to the keynote

addresses Mitie has provided,

we’ve had an outstanding

reaction from the industry –

they’ve been sitting in and taking

notes, fully engaged in the

process. There are momentous

changes taking place in the 

property market and the cleaning 

industry has to realise that will

have a massive knock-on effect.

We want to demonstrate thought 

leadership. We have an interesting

mix of visitors; when people want

to talk to us, we refer them to

our procurement team.” Nigel 

Pompeus, head of marketing.

Birmingham-based Vax

Commercial offers cleaning

equipment for various jobs

including carpet and spot

washers vacuums scrubber

dryers, steam cleaners and

sweepers. The company says its

machines are designed and built 

to a high standard, including the 

VCC-08A tub vacuum, which is

said to offer an A-rated fi ltration

system.

“The show’s been really good.

We’ve had several leads but it’s

not about the quantity, it’s about

the quality. Nonetheless, we set

ourselves a target of 200 leads

and had already achieved 180

with a full day to go. The right

suppliers and customer base

come here.” Emma Tompkins, 

marketing executive.

Quartz Business Media, which

specialises in the organisation

of business-to-business events

and the publishing of magazines

and directories through two

companies operating in the

following sectors: chemicals, 

cleaning, commodities, and glass

and primary metals.

“We’re really pleased. This is

the fi rst time the show was held

in London but our pre-registration

fi gures are higher than the

previous show in Birmingham at

just over 10,000. All exhibitors

I’ve spoken to have been pleased

interior surfaces ‘quickly and

completely, without changing or

damaging the surface’.

“The show’s been excellent –

very busy, although on the fi rst 

day, it died down at 2pm. We

brought more than 1,500 bottle

samples. If we had 300 left, we

were lucky. We took 136 scans

on our zapper. I don’t want 3,000

leads but if I can get 60 out of 

those 136 to be regular buyers,

it will have been worth it. The

end-users we’re looking for are

contractors, train companies and

local authorities.” Keith Ellis, sales

manager.

Leafi eld Environmental is a

UK designer and manufacturer

of plastic recycling and litter

bins which delivers tailor-made

recycling solutions across several

areas; its most recent bespoke

designs include a multi-waste

recycling unit for Bath Spa

University and an anti-microbial 

pedal-operated bin.

“The show has been very good

with a steady stream of potential 

customers. It’s all been very 

targeted which suits us. As it’s

our fi rst time with the Cleaning

Show, we’re pleased.” Gary Mills,

business development manager.

Ecgo says it’s changing the

graffi ti removal landscape via

s ecgo-system and ecgo-

product range. “Highly dynamic

and complex solutions using

gentle ingredients, commonly

ound in cosmetics and food

packaging, have been developed

o give excellent graffi ti removal

performance while being kind

o both environment and skin.” 

Each product is said to come

with a Dermatest rating and all

are readily biodegradable and

deactivated on mixing with water.

“All our expectations have 

been exceeded by the show,

which is exactly what we were

hoping for by coming back 

to London.” Rob Sutherland,

sales manager.

washers, vacuums, scrubber I ve spoken to have been pleased. 

Their feedback is that there’s 

been much better quality 

leads and many more 

end-users have come

along.” 

Jo Tyler, marketing 

manager.

Smart Graffi ti offers 

a line of products that 

remove graffi ti 

from 

exterior 

and 
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Not sure which cleaning 
contractor can deliver 
what you really need? 

We can help you.

100315

Only i-Clean has independently measured the performance 
of over 200 providers across 5000+ commercial sites and 

need. Even mid-contract we can improve your provider’s 
performance by an average of 27.5%.

Clients include: Call us now on 01684 580 680 or visit www.i-clean.info
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By DAVID STRYDOM

N
ot far from King’s Cross

Station, on 90 York Way, is

King’s Place, a distinctive

glass office building, home to 

The Guardian newspaper and

Network Rail, among other 

corporate entities. The building,

distinguished by ‘wavy’ glass

runs along the west-facing York 

Way frontage; this three-layered

glass façade is a free-standing 

transparent surface consisting

of hundreds of marginally curved

sheets of glass, designed to

reduce heat gain from the

afternoon sun.

King’s Place was designed by 

Dixon Jones in 2008 after the

architects were given the brief 

for a large building of far higher

quality than the normal spec

development; the building was

meant to be durable in terms of 

quality of build materials as well

as design. In addition, it had

to be ‘spatially generous and

environmentally impeccable’, and

fit into a local urban architecture

which isn’t uniform in scale.

Today, seven years after it

opened, King’s Place provides

music and visual arts venues on

seven floors of office space.

On the 5th floor of the building

is the UK headquarters of 

Wolverine World Wide, a US

footwear manufacturer, known

for its own brand of Wolverine

Boots and Shoes, as well as

its subsidiaries such as Hush

Puppies and Merrell. The

company, founded in 1883 by

GA Krause as a utility company,

also manufactures footwear for

other firms such as Caterpillar,

Harley-Davidson and Patagonia,

as well as shoes and boots for

the military.

In January 2014, Tahera

Hammond, responsible for FM at 

Wolverine UK EMEA, decided to

revamp the reception area, which

she felt ‘lacked inspiration’.

“We sell shoes, yet there was

no evidence of any footwear 

as you walked into reception.

It was bland, non-creative, we

could have been doing anything

– we could have been just any

corporate organisation in any

location. There were no bright

colours, for instance, yet we’re

all about brand colours.”

So she gave herself a deadline

– she wanted to revamp the

reception area to better reflect

Wolverine’s ethos, and she

wanted it to be ready by 10

March. Why then? “We had the

executive committee coming 

over from the US for the Spring 

management meeting held at 

our HQ. In terms of management

seeing our UK EMEA HQ, you 

don’t get more senior than that.

That was the opportunity I’d

been waiting for so we could

shout about EMEA and show the

parent company we’re different.”

When Wolverine UK needed to ‘re-energise’ 

its reception area in a hurry, it turned to a small 

City-based workplace design consultancy

BEST SHOE FORWARD
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Before she undertook the

redesign, however, Hammond 

had to take several factors into 

consideration. “The timeframe 

was tight, there was only a

certain amount of budget 

available, and I had to contend 

with a lack of clear direction

from stakeholders,” she says. 

“I knew what I wanted to deliver 

but there was a stakeholder

engagement piece that needed 

to be carried out.”

Wolverine UK EMEA has three

brand groups, representing

Performance, Heritage and 

Lifestyle. As Hammond explains,

each group has ‘very different’ 

customers. “The MDs of each 

division are very different, so 

everyone battles for space. It’s a 

case of each one wanting more

space arguing that ‘We’re more

important than you’ or ‘We sell

more shoes’ or ‘Our brands are

bigger than yours’, that sort of 

healthy competitive jostling.”

Hammond had to ensure a

balance was struck so all the 

different parties’ needs were 

satisfied, all while trying to create 

a corporate identity. “I had to

find an umbrella message that 

incorporated our brands and

consumer requirements.”

She clearly had her work cut 

out for her.

Until then, she’d been working

with an incumbent designer but

decided Wolverine needed to do

something different to refresh its 

appearance. In order to get the 

offices revamped as quickly as

she needed, Hammond placed 

herself under some pressure.

She had only six weeks to 

redesign the reception area, and 

at this point was introduced to 

Adam Burtt-Jones of Burtt-Jones 

& Brewer, a small workplace

design consultancy based in the

City of London.

Neil Jenkins from Office 

Blueprint, which offers office

designs and furniture, was

the point-of-contact. “Neil is 

my go-to person for furniture

requirements, and because I’ve

known him for nearly a decade, 

he knows how I work, which 

is probably how he came to

introduce me to Adam.

“The designer we were

working with at the time had 

been with Wolverine for years,

but it wasn’t working out the

way I wanted – I couldn’t put my

finger exactly on why not, but I

decided it was time for a change. 

I asked the MD if we could 

take a leap of faith by talking to 

Adam, to see if things could be

done differently.”

      

Adam Burtt-Jones says when

he makes initial contact with 

clients, he tries to ascertain their

level of ‘clarity’ or enlightenment.

“You have to take clients on a

journey – you start in one place

and let them be educated about

the experiences they have to go

through in order to recreate and

regenerate the space they’re

in. Then you’ve got to let them 

get used to the idea, which is 

interesting.”

Burtt-Jones describes this

process as being reminiscent

of handing a toy to someone 

and watching as they ask 

themselves: ‘How does this 

work?’, ‘What is that like?’, 

then: ‘Oh, I get it now!’ “Once 

they understand where you’re

coming from, you can move to

the next phase. With Wolverine,

it was different. I walked through

the door to find Tahera already

enlightened and clued up, 

her level of competence and 

understanding was immediately

apparent. That meant we could

talk quickly and cogently at

the right level, and turn those 

ideas round rapidly in the short 

timeframe available.”

Hammond, for her part, was 

clearly enamoured with what

Burtt-Jones brought to the table 

– a clear, mutual understanding

existed between them almost

from the beginning. The brief, 

she says, was to inject pride 

into the workplace by making 

employees feel good about the 

building in which they work. “I

certainly feel that properties and

TTTThehhThT WoWoWolverine UK workspaspaspas ccec waswaswaswas 

redredddeeesiss gnegnegned by Burtt-Jones &&&& BBrB eweweewewewee rr
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facilities can be quite bland;

people tend to think of bricks

and mortar. But to make it a

good place to work, we needed 

some creativity.”

When Hammond and Burtt-

Jones met in mid-January, it

was, as Hammond concedes 

‘very late in the day, to the

point that I pondered whether 

it was worth doing or whether

I was taking too much of a 

chance’. But actually, I was

familiar with the contractors

I’d be using so I was confident

with their delivery. I knew I

could make it happen and I 

can certainly work well under

pressure. It was taking a leap

of faith, doing something

different with not much time’.

Burtt-Jones & Brewer didn’t

waste time getting to grips with

the brief. The real challenge, 

according to Burtt-Jones, was 

the physical one. “The agenda 

was to re-inspire and re-excite

the spaces and by doing so 

re-energise the workforce. We

didn’t think about changing

anything at that point – we just

thought, that’s a really interesting

brief. We picked it apart and

it was hugely helpful having

the right people on-board.

We immediately decided we

needed the contractors in the

next meeting – and they were

fantastic. Tahera’s involvement

ensured there was quick 

turnaround on decision-making.”

The workplace consultants

were helped in their endeavour

by David Worthington, formerly

head of Conran Design Group;

he supported Wolverine through

the process, adding ‘value and

clarity’ and contributing with

his experience in ‘brand and

graphics’. On the graphics side

of things, Worthington brought

another person onboard to

handle the illustrations.

“It’s a low bar when someone

says they just want to put in

some colourful columns or paint

the wall,” says Burtt-Jones.

“You have to say ‘Hang on, let’s 

rather choose something more

sophisticated’. Via that process,

we ended up encapsulating

Wolverine’s core, which is about

more than just shoe brands.”

Burtt-Jones also wanted

to incorporate an element of 

London-specificity to reflect 

Wolverine’s location. “We wanted 

to know specifics such as details

about Wolverine’s competitors,

and who the company was trying

to attract in terms of staff and

suppliers. We wanted to create

an environment where people

could walk into the reception

area and say: ‘I really get this!

I get the mixture of all these

factors, and the cohesion that it

creates’. I wanted to achieve that

by working with the contractors

and using specialists to help us

deliver unique pieces of bespoke

work.”

Hammond is fulsome in her

praise of the makeover, but

admits to having her favourite

areas. “The reception desk 

By DAVID STRYDOM

S
he’s quite a livewire,

Tahera Hammond. From 

the moment I meet

her in the Bow Lane offices 

of Burtt-Jones & Brewer, I

know I’m in for an entertaining

interview. And she doesn’t

disappoint. At one point

during the hour-long meeting, 

I ask her where she’s from.

“Bolton,” she says with 

undeniable pride. “I put my

honesty and transparency 

100% down to the fact that

I’m a good Northern bird.”

Immediately realising that her 

tongue has beaten her political

correctness barometer to the

punch, she says: “Don’t put

‘bird’ in!”

Too late! I’m thoroughly 

enjoying listening to something

rare – someone who speaks

their mind. “Honestly, though,”

she continues, “what you

see is what you get, there’s

no b******t. That’s how I’ve 

been raised. I have so much

to thank my mother for, she’s

done such a great job – we’re

grafters and I think that’s why

I’m good at FM.”

Indeed, honesty and hard

graft are prominent marks of 

Hammond’s work ethic. She

attributes that to her mother

and to doing the paper-round

as a child. “I was recently

getting to know a manager at 

my new job and he said: ‘Did 

you do a paper round?’ I said:

‘Did I do a paper round! I used

to get up at 4am to open the 

shop and get the papers ready 

so the paperboys could do their

rounds. And if they didn’t turn

up, I had to do it – regardless

of the weather’. He replied:

‘That’s going to be my one and

only interview question going

forward; if someone’s done a

paper round, they’re hired!’”

Like many of her peers in the

sector, Hammond didn’t initially

seek out a job in FM. “My first

exposure to FM was between

2001-2006 while working for

Metro Safety which tested fire

alarms and emergency lights.

I didn’t make a conscious

decision to get into FM – they

were looking for an operations

manager, so I successfully

applied for the job.”

It was, says Hammond,

more about dealing with

skills associated with running

operations as opposed to FM.

“From there, I moved onto a

P O R T R A I T

Down to the paper round

Tahera Hammond, previously head FM at Wolverine UK EMEA, credits her 

hardworking mother for her career success and for her reputation as a ‘grafter’

The real challenge for the 

redesign was the physical one
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looks amazing – it used to be

just a bog-standard corporate 

structure but now when you 

walk in, you’re hit with Wolverine

brands. That design has been 

replicated in our Paris office,

so maybe Wolverine has taken

those first steps to create a 

corporate identity. Another thing 

that’s notable for me is a column 

in the reception area; the column

contains our brands and, being

grey on white, it’s simple but

effective. In some ways it’s my

favourite part of the makeover

and has been replicated in our 

Belgian showroom.

“Overall, I believe the visitor 

experience has been enhanced

by providing a platform for

engaging with all our brands and

products.”

Apart from Burtt-Jones & 

Brewer, Wolverine enlisted MJ

Ferguson, a provider in FM and 

maintenance services, process

and infrastructure management,

and office refurbishments, which

had previously – after emerging

successful from a vigorous

tender process – worked with

Wolverine to expand office 

space.

Hammond says the response

to the redesigned reception

area has been ‘generally

positive’. “Some people

murmured they would have

done things differently, but 

you’ve always got to take

personal tastes into account.

On the whole, the illustrations 

were particularly well received

and struck a chord with most 

people. In addition, we had 

a large wall created which

reflected our brands, leaving

no doubt as to the fact we sell 

shoes.

“We had to futureproof the 

space, ensuring we could add to

it later, possibly taking it into the

main office floor.”

By the end of the process,

each brand’s MD felt they’d 

been fairly and equally 

represented. In fact, Hammond

notes, the reception area 

became a talking point for staff. 

“People had little option but 

to engage with the redesign

because it was right in front 

of them. It also gave staff an 

insight into upcoming seasonal

products, allowing them to

feel part of the business. I’d

see a shoe, for instance, that

was going to hit the shelves in

two seasons – because that’s 

how far in advance we work – 

and I’d feel like I was actively 

engaged with the business, 

even though I worked from a

back office.”

To illustrate her point,

Hammond quotes a study which

showed 97% of people felt their

workplace doesn’t value what

they do, ‘so by doing something 

like this, Wolverine could give

something back’.

Although Hammond has since

moved on from Wolverine, her

faith in Burtt-Jones & Brewer 

has led to her earmarking the

consultancy for future projects.

role with the managing agent

Drivers Jonas between 2006-

2009. The agent looked after

properties that had their fire

alarms and emergency lights

tested, hence the connection 

to Metro Safety. I joined as the 

administration manager, then

became the FM for the UK and

Europe.”

The Drivers Jonas role was

the one where she performed 

her first ‘proper’ facilities job, 

Hammond says. “I had the most 

amazing COO who understood 

facilities and property, so I got

great steer and direction – and

he’s still my mentor. It was in

that job I thought ‘I can make

a career of this’. I just took on 

more facilities-related tasks. It’s

all about process efficiency but

if you do that you get everything 

else right.”

Despite the fact that she’s 

interested in most aspects of 

FM, Hammond is nonetheless

particularly drawn to some 

subjects more than others. 

“I like reading up on user

satisfaction in the workplace 

– how my staff feels because

they’re my customers at the

end of the day. I want to know

what titillates them, and what I

can do to try to titillate them.”

She also tries to understand

everything she can about 

supply and contract 

management. “We’re an

expense to an organisation, 

so I want to know if I’m

doing my job properly. Am I 

benchmarking my suppliers and

contractors and giving them the

right KPIs?”

Then there’s her 

preoccupation with ‘anything

environmental’.

at Drivers Jona

carbon neutral,

ISO 14001. Aft

for Low Carbon

dealing with low

Anything enviro

a chord althoug

tree-hugger by 

Hammond is

passionate than

talking about F

itself. “I love

facilities. I can’t

understand wh

people don’t 

get it. I’m so

passionate

about it – I real

am. I think 

we do such a

great job. I love

it, I love my

profession.”

 fact, Hammond consultancy for future projects. 
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The response for the redesign 

has been ‘generally positive’
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By JAMES BENNETT-EAST

F
rom the days when 

companies directly 

employed their cleaning

staff, organisations now 

outsource everything from

cleaning and security to their

payroll, HR and IT. And the

government has taken that 

trend even further. Following

the reasonably successful 

outsourcing of prisons, FM firms

are now running care homes,

with the probation service 

and the protection of children

believed to be next on their

outsourcing target list.

The public sector is spending

almost twice as much on

outsourcing than the private 

sector according to figures from

the Information Services Group

(ISG) and is often involved in

more extensive outsourcing

deals. But the private sector

isn’t being left behind, opting 

for pan-European and even

global deals, as evidenced by 

Barclays’ integrated FM deal

with ISS for the UK, Europe, the

Americas, Asia-Pacific and the

Middle East, and HSBC’s global

FM relationship with JLL. But

is there a limit to what can be

outsourced in both private and 

public sectors?

The global outsourcing

industry delivered one of its best

years ever in 2014, according

to ISG which measures

commercial outsourcing

contracts with annual contract

value of $5m or more. Last

year’s annual contract value 

reached $23.1bn, up 16% on

the previous year. John Keppel,

the market research firm’s

president, reported that the

value of mega-relationships –

deals worth more than $100m

annually – jumped significantly,

together with an increase in the 

value of restructured contracts.

And that trend looks set to

continue.

Research from Interserve

and Sheffield Hallam University

revealed that in five years 59%

of facilities professionals believe 

there will be more global deals

and 53% believe there will

be more European deals. But

while the pendulum might be

swinging towards outsourcing at

the moment, it can easily swing

back the other way says Nikki

Singh-Barmi, MD of GRITIT, a

UK provider of winter gritting

and maintenance services.

“Outsourcing is a cyclical

trend with the pendulum 

swinging to and fro depending 

on current thinking. You’ll have

someone new come into an

organisation, and they’ll want

to make their mark and do 

something different so they

outsource or insource. And

others see them doing that and

follow the example.”

Rob Legge, group CEO UK 

and Europe at FM provider

Servest Group, agrees that

outsourcing is a cyclical

business. “One year it’s all about

bundling, then about integration,

then about specialist services,

then total FM. But I can’t see 

it ever going back to complete

insourcing. Companies will

always have a focus on being 

more efficient and doing 

things better and that’s what

outsourcing delivers.”

One definite trend is towards

outsourcing areas which

would previously have been

sacrosanct, he says. “More and

more companies are finding

they’ve achieved the easy 
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How can the FM sector ensure it’s in the best 

position to benefi t from the government’s 

outsourcing drive?

WHAT’S THE LIMIT?
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wins and there’s no fat left in

traditional FM outsourcing, so 

they’re beginning to consider

outsourcing functions and roles

that have traditionally stayed

in house. There is much more

traction in this area, particularly 

within the manufacturing 

sector.”

Legge describes how his 

business took £1m cost out of 

the cleaning of a production

line in a manufacturing plant

because they introduced FM

techniques into what had been

seen as a manufacturing role.

With another manufacturing 

client, Servest has taken on its

company administration and is 

now running their tenders for

them.

Every business is different

and what is right for some 

industries and even clients

isn’t necessarily right for

another, argues Anthony

Bennett, founder and director 

of bespoke hospitality provider

Bennett Hay. “There’s no limit

to outsourcing; it’s whatever

works for you.” Bennett cites 

the example of one client 

which is using a number of 

self-employed specialists who 

are effectively implants in their

organisation representing them.

“You could argue that they

have outsourced to hundreds

of separate companies in 

reality, but that’s what works 

for them,” he says.

With such a variety of models

and options, FM outsourcing

is certainly becoming

more mature – and that 

professionalisation looks set to 

continue. Last year the British 

Standards Institute published 

the first standard setting out 

the generic principles and 

procedures of outsourcing. 

BS ISO 37500 Guidance on

Outsourcing offers common 

best practice, concepts and 

procedures to manage the 

outsourcing lifecycle to help 

client and supplier.

And there are numerous 

attempts being made

to improve systems and 

processes by both clients

and suppliers. In June last 

year, the Welsh government 

launched a new strategy 

for the procurement of 

construction and FM that is 

expected to save £5.7m a

year. The Construction and FM 

Strategy, part of the National

Procurement Service for Wales, 

involves ensuring consistency 

of pricing across the public

sector and tasking suppliers 

to come up with efficiency 

proposals and measures 

promoting social benefits.

At the same time the

new Facilities Management 

Contracting Model (FMCM) 

is providing an innovative, 

extensive contracting vehicle 

giving customers access to 

a range of specific services 

including total FM, hard FM

and soft FM services. The 

contracting vehicle also

includes an FM Marketplace 

providing a quick and efficient 

route to market for low value 

contracts, allowing a large

“You could argue that they 
have outsourced to hundreds 
of separate companies in reality, 
but that’s what works for them”
Anthony Bennett

After a fl urry of activity in recent

years - mainly as an outcome of the

Löfstedt report recommendations

– at the time of writing (27th

April 2015) there were no live 

consultations ongoing on the Health

and Safety Executive (HSE) website. 

Yes, there has been a signifi cant 

amount of time and resource given 

over to the Construction (Design

and Management) Regulations

(CDM) changes recently, but

even that is now in its transitional

arrangements.

With this opportunity to draw 

breath though, perhaps our focus 

needs to be elsewhere? Having 

spent a lot of the year so far

preparing and delivering training 

and seminars for our prospects

and new customers it is becoming

increasingly evident, that rather than 

not having a risk assessment – the

historic position - the assessments

people have in place currently are

not suitable and/or suffi cient. 

The prosecutions side of the

HSE website – which also appears

to be more active currently than

the consultations side - also bears

this situation out. Fundamentally

therefore time and money have

been spent on a process that is not

fi t for purpose.

The concept of risk assessment

has been embedded in our health

and safety model for a long time,

so while the specifi cs may vary 

dependent on the specifi c subject 

area, the principle remains and

cover:

• Identifying the hazards

• Deciding who might be harmed

and how

• Evaluating the risks and decide

on precautions

• Recording your signifi cant

fi ndings

• Reviewing and updating the

assessment as required

As the HSE say, “a risk 

assessment is not about creating 

huge amounts of paperwork, but

rather about identifying sensible

measures to control the risks in

your workplace.” As your ongoing

controls will therefore depend

on your risk assessment and

its fi ndings, it does need to be

suitable and suffi cient if it is to 

deliver its purpose.

Recent research into both

fi re and Legionella - and points

for discussion in our training -

highlights the issue. The HEX 

12/07 report “Legionella outbreaks 

and HSE investigations; an

analysis of contributory factors”,

indicates risk assessment and

scheme of control to be the 

main factors in 90% of the 401

“Enforcement Cases by Failing”.

Equally, but no less surprising

in a review of 260 fi re enforcement

and prohibition notices between

2010 – 2012 in London, over

half, 146, related to just three 

issues, risk assessment, fi re safety 

arrangements and training.

With health and safety 

information becoming an increasing 

part of corporate responsibility

reporting and the strategy for 

enforcement focussed more on the

reactive, our management process

needs to be visible, verifi able and

valuable (in their contribution). This

means our approach needs to

be one of investment rather than

spend, as the real cost is potentially

not just in paying for something that

doesn’t do what it is meant to.

Greg Davies,

Head of Service Development,

Assurity Consulting

A time for suitable and suffi cient

S P O N S O R E D  N E W S
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number of providers, from SMEs 

to multi-national organisations,

to participate by following a 

basic pre-approved supplier

approach. It is a key element 

of the commercial reform

programme and will be the

primary route for suppliers

to provide FM services to

government and the wider

public sector.

Despite all this, serious

problems remain on both sides

of the divide. Following the 

recent discovery of serious 

anomalies in the billing 

practices under the Ministry of 

Justice’s electronic monitoring

contracts with G4S and Serco, 

government commissioned

a series of reviews of 

contract management across 

departments. In total, central

government tested 60 contracts 

for overbilling and 73 for 

contract management practice.

The reviews found widespread

problems in administering 

government contracts, including 

poor governance, record

keeping and capacity issues.

While certain government

departments, such as the

Ministry of Justice, Treasury

and Cabinet Office, reacted

strongly against Serco and

G4S’s overbilling, overall the

government response was

muted in its criticism. There

is a perception that the likes

of Serco and G4S are too big

to fail, or that with a limited

number of potential supply

partners the government

wanted their on-going

participation in other contracts

and tenders.

Certainly smaller businesses

have a harder time selling

into the public sector. The

outsourcing of the National

Probation Service was widely

criticised, with half of the

contracts going to only two 

of the bidders – very large

outsourcing corporations. A lack 

of diversity in terms of charities,

social enterprises, mutuals

and SMEs winning contracts

remains a huge issue.

As is the private sector’s 

ability to do some very specialist

work. Sadiq Khan, Labour’s

shadow justice secretary, has

accused the government of 

putting companies with ‘little

or no track record’ in criminal

justice in charge of dangerous 

and violent offenders. “There has

been no testing or piloting to see

if this will work and won’t put the 

public’s safety at risk, and all of 

the concerns of Labour, experts

and probation staff have been

swatted away,” Khan has been

reported as saying.

However, when the regulation,

which opens up children’s

social services to the market

place, was considered in

September by a Parliamentary

committee Labour did not

oppose it. This was startling

given that 700,000 people

signed petitions opposing

government’s intentions to

privatise all children’s social

work services. The response to

the government’s consultation

was overwhelming, 94% of 

more than 1,300 responses

opposed the privatisation of 

these services.

The recent report from the

National Audit Office revealed

that the underlying causes

of problems in contract

management go beyond poor 

administration and lapsed

awareness and it identified four

root causes: the government

fails to recognise the value

of contract management: 

it’s seen as a way to avoid

things going wrong, rather

than unlocking value; senior

managers in central government

departments have not taken

contract management seriously;

senior managers haven’t

demanded visibility over their

contracts; and government has

a permanent disadvantage in

commercial capability.

The public sector urgently

needs to be smarter about how

they procure, agrees Legge.

“While some areas are excellent,

we’ve come across examples of 

where we tender for contracts 

are told just to respond to that

exact specification and not to

suggest other ways of doing

things which are more efficient.”

So how can organisations,

in both the private and public

sectors, get the best from their

outsourced relationships? The

challenge is to choose the right

provider for whatever service,

says Singh-Barmi. “Don’t be

brainwashed by their marketing

material. Speak to current and 

former clients; check their level

of accreditation such as ISO

etc. Get under the skin of their

business and choose specialist

providers who are experts in

that service.”

The outsourcing of the National 
Probation Service was widely 
criticised, with half the contracts 
going to only two of the bidders – 
very large outsourcing corporations
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Bennett advises bringing

a degree of emotional 

intelligence to the process.

“The outsourcing process 

is very sophisticated now 

with very robust and detailed 

assessments ensuring a fair

process for all tenderers. The

reality is still that when buying 

a service that the emotional 

buying instincts continue

to play the main part in the 

process. Most companies

tendering would expect to be 

relatively close on price and

therefore the service aspects,

support, innovation and 

management team become

the all important elements to a

decision.

Effective communication

is the most underestimated 

component of outsourcing,

particularly with regard to

projects that span a multitude 

of borders, says Tony Angel, a

consultant with considerable 

experience of major FM

outsourcing projects. “It’s 

vitally important to establish an

effective communications plan

at the outset, and to ensure 

central and local requirements

ar addressed.”

Future imperfect
The Home Office is moving 

away from two large 

outsourcing deals by breaking 

its requirements down into a 

number of different contracts

to be let to smaller, specialist 

suppliers through the

G-Cloud Framework, and will 

be undertaking the service 

integration in-house. And with 

the Facilities Management 

Contracting Model and The 

Construction and Facilities 

Management Strategy, 

coming on board, the future 

certainly looks brighter.

Client organisations have 

to get braver and smarter, 

says Legge. “Their backs

are against the wall and 

strategic outsourcing is the 

answer to many of their 

problems. We see two types 

of customer: the forward 

thinking company which is 

driving us to help them to 

think of ways to do things 

better. And more traditional 

organisations where a 

problem erupts and they ask 

what we can do to solve it.”

It’s easy to see who sees

the best results. 

O P I N I O N  |  S E C U R I T Y

By DAVID WARD

E
lection fever is all

around us and the result 

of the forthcoming

General Election should be of 

particular interest to us all, as 

it will impact on the facilities

management and security 

industries as much as impacts

on other industries.

Regardless of the outcome,

unless one of the more radical

parties wins in a shock result, 

we can certainly expect to 

see a continuation of the 

austerity programme. None

of the main parties have 

committed to ending the 

austerity programme, and its 

continuation will hit the public

sector hard; and that includes 

policing, as well as other

essential services.

The Police Federation is

already deeply concerned 

about further cuts to policing

and is warning that it is at

breaking point. So concerned 

in fact, that in the run up to

the election the Federation 

has emailed all Prospective

Parliamentary Candidates 

(PPCs) to highlight their 

fears and to ask for support

against further cuts should

the PPC be elected. The email 

highlights that there has been 

a noticeable drop in visible

neighbourhood policing in 

recent years, and warns that

further cuts will impact on the

ability of police to respond

effectively to calls.

For facilities managers this

means less reliance on police

to investigate or intervene in 

low level crime. For security 

suppliers this means more 

onus on delivering a complete 

and holistic service that relies 

less on liaison with police.

So what exactly should 

facilities managers expect from 

their security supplier?

With less police visibility, it 

is important that people know

you have security in place. 

Of course this needs to be 

done in a way that it is not 

too intrusive. It is vital that

your security supplier is able

to deliver a more complete

service that compensates for

the police shortfall. It is also

crucial to look at how different

estates, businesses and

organisations can pull together

in collaboration to deliver a 

more robust and effective 

security stance.

Such collaboration is

proven on a wider stage in

initiatives such as the Cross-

Sector Safety and Security

Communications (CSSC) 

initiative – a partnership

between law enforcement

agencies, local and national 

government organisations,

and private sector businesses.

Schemes like this prove the

importance of collaboration, 

and in the smaller environment 

of an individual estate can be 

replicated by closer working

between management,

individual businesses and

the security provider to help 

strengthen the security stance, 

cover the inevitable shortfall 

in policing, and indeed relieve

some of the pressure on police

forces.

• DAVID WARD is MD 

of Ward Security

Will post-election 
austerity effect security 

at your site?
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By DAVID STRYDOM

C
ould you describe what Thames 

Cleaning does in your own words.

Thames provides ‘best-in-class’ 

cleaning and support service solutions to the

commercial sector within London and the

Home Counties. We provide office cleaning

contracts and can support them with window

cleaning, periodical cleaning, consumable

supplies, recycling and waste management,

washrooms services, pest control and handy

man services.

How many employees are there and 

what is the hierarchy of the company?

We employ some 400 staff at present

but this is growing rapidly within London.

Michael Weller (CEO) heads all marketing

and strategy of the business. Alex Weller

(MD) ensures all aspects of the business 

are fully compliant to government

legislation and achieves sustainability 

taking full P&L responsibility. Alex heads 

all departments and oversees all tender 

returns to ensure all bid submissions are

achievable to meet our clients’ objectives.

David Jackson (operations director) heads

operational delivery and continuously

drives Thames operations to achieve

exceptional performance levels for our

clients.

Who is your ideal target market?

Our ideal target market is corporate clients

with annual budgets from the range of 

£10,000 – £1,000,000.

Describe the case study which best 

showcases your company’s work?

The best case study I can think of is King.

com. We offered highly intelligent working 

solutions, which achieved much-enhanced

performance in quality, health and safety,

environmental and CSR performance. Our

innovations achieved a £80,000 per annum

saving where King then reinvested half of 

this saving back into the contract to pay the

London Living Wage. It was this case study

that also helped Thames in achieving ‘finalist’ 

for the Living Wage Champion 2014 Awards

for London.

What is it about your company that sets 

you apart from your competitors?

To lead the industry you need to be and 

remain different. I’d say the difference 

between Thames and its competition is its

continuous drive for innovation, sustainability,

training objectives to develop a ‘one team’ 

culture and to ensure our board directors 

remain extremely close to our clients, 

irrelevant of our growth.

Without giving away too many secrets, 

what is the key for service providers to 

win contracts such as Blackstone?

New efficient ideas that work and achieve 

sustainable best practise. To also provide 

them with a hands-on service, honesty and 

integrity in all approaches.

When and how was Thames Cleaning 

founded, and by whom? How did the idea 

come about?

Thames was founded in 1962 by its first

generation founder, Michael Douglas Weller. 

The company was named as per the river 

of London and first offered window cleaning 

which was carried out by foot, ladder and

bucket. He then invested into a push bike,

which took him months to master balancing a

ladder on (way before health and safety).

What are the biggest challenges 

facing the cleaning sector?

Research and development, innovation, 

quality performance, training, transparency

and investment in youth is seriously lacking in 

our industry.

What are your thoughts on the Living Wage?

We at Thames are a ‘Recognised Living 

Wage Service Provider’ so we support the 

Living Wage Foundation enormously. Not 

only do we promote it in our marketing 

but we also provide a cost option in all 

bid submissions to implement this should 

the client wish. Most, if not all corporates

can pay the London Living Wage if they’re 

prepared to consider first-class surveyors 

to reengineer their current specifications to 

achieve this. Our work with King.com is a 

marvellous testament to this and it should be 

considered. It’s good for people, business 

and for society in general.

How important was it for Thames Cleaning 

to win an award at the PFM Awards?

Extremely important because we wanted to 

make a statement to our competitors. We 

also wanted to prove SME businesses could 

work very well indeed as suppliers for global

corporate businesses. 
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‘Best-in-class’
Alex Weller, MD of Thames Cleaning & 

Support Services, talks about his company

Michael Weller (right) receives 

his PFM Award
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CRO8055 
Small is beautiful 

Numatic International Limited, www.numatic.co.uk Tel: 01460 68600  
 

The new compact ride on scrubber dryer from Numatic is one 

too big, not too small, good capacity, simple controls, excellent 
performance and very competitive in terms of price. 

Brush Ø Capacity Battery power Run time Vacuum Clean speed Brush speed Brush motor Dimensions (HxLxW)

55cm 80L 2x12V (24V) = 120Ahr 3.25hrs 400W 6Km/h max 150rpm 1 x 600W 1160x1430x790mm

HeavHeavy duy duty ity integntegralral chaschassissis

Hazard light

CharChargerger portport EasyEasy batbatterytery accaccessess

time Vacuum Clean speed Brush speed Brush motor Dimensions (HxLxW

M
ad

e in Great Britain

Turn to the rental experts in emergency, 
turnkey cooling, heating and power solutions.

Call: 0800 026 4717  /  Email: info@carrierrentalsystems.co.uk  /  Visit: www.carrierrentalsystems.co.uk

 What’s your
contingency plan
    when it all fails?

— Chillers

— Air Handlers / Fan Coils

— Cooling Towers

— Dry Air Coolers

— Cold / Chill Stores

— Portable HVAC Units

— Air Conditioners

— Boilers

— Heaters

— Generators

— Extensive Ancillary Range

...it has to be Carrier Rental Systems. 
Save money, avoid downtime and gain peace of mind! 
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By SUZANNE GILL

A
t the 2014 IHS Industrial Automation

Conference, Alex Chausovsky, senior 

principal analyst, Industrial Automation

at IHS, focused on developments in 3D

printing, which many believe will be integral 

to the success of Industry 4.0.

3D printing technology has been around

since the mid-’80s. Recent growth in its 

use has come as a result of patent expiry. 

In 2009, the patents for fused deposition 

modelling (FDM) technology expired, which 

resulted in a boom in the availability of 

consumer-grade 3D printers.

Similar things are happening with selective

laser sintering (SLS) technology. In 2014 and 

2015 the main patents surrounding the SLS

technique will also expire which will inevitably

result in more entrants into this market too, 

with cost reductions of up to a factor of 10

expected over the next five to 10 years.

The fall in cost of 3D printing equipment

offers big opportunities for industrial

manufacturers. “Tools, moulds, fuel injection 

nozzles for jet engines, gas turbine parts 

are all products benefitting from 3D printing

technology – whether that’s for prototype 

parts or end-use part production,” said 

Chausovsky.

3D printing incorporates various 

technologies and techniques. The original 3D

printing technology is called stereolithography

(SLA) and it involves liquid photopolymers

being cured using UV light. Another 

technology, and the one which Chausovsky 

believes will have the biggest impact on 

the industrial sector, is called powder bed 

fusion.

This includes processes such as SLS, 

direct metal laser sintering (DMLS), selective 

heat sintering (SHS) and electron beam 

melting EBM, which sees thermal energy, 

typically lasers, being used to fuse material in 

a bed of powder.

Another interesting technology is directed 

energy deposition (DED) which also uses 

powders, but instead of utilising a powder 

bed, a laser beam is projected onto a 

surface, creating a melt pool into which the 

powder is injected.

Another technology increasingly being 

used in industrial applications is binder 

jetting. This process sees metal or plastic 

powders being bound together, layer-by-

layer, using a specialised glue, then cured in

an oven. This can create very dense parts of 

good quality and strength.

Design innovation
3D printing has the ability to increase the 

innovation of design. Using the technology, 

engineers are able to quickly design products 

for function rather than just form and fit, 

and can make changes quickly. This is a

revolutionary approach. Traditionally, there 

has been weeks, or longer, between design 

product iterations. Today it can be achieved 

in hours or days.

This has the secondary effect of speeding 

up time-to-market for most product 

development. It can also reduce development 

and production costs by using less material. 

“It’s often possible to use 40-70% less 

material to manufacture the same product, 

when designed using 3D technology,” said 

Chausovsky.

“With additive manufacturing you only lay 

down the material needed to produce the 

part, as opposed to the more traditional 

subtractive manufacturing process which

sees the product being formed by cutting 
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Talkin’ about 
a revolution

Are we on the cusp of a 3D printing 

revolution? Alex Chausovsky thinks so.
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away from a block of material,

creating a great deal of waste.”

To date, small and medium

enterprises (SMEs) have been

limited in their use of 3D printing

technology owing to its high 

costs, with many industrial-

grade machines, particularly 

those that work with metals, 

ranging in cost from $0.5m to

upwards of $2m.

“If the cost of these machines

can be driven down many 

more SMEs will have greater 

access to the technology. IHS

is predicting a growth rate 

for additive manufacturing of 

between 30-40% a year for the 

foreseeable future.

“Over the next five years this

will amount to a market value 

of about $35bn, when you

count the revenues generated 

from printer and material sales, 

service provider revenues, and

the value of the actual parts 

being made on 3D printers,” 

said Chausovsky.

He went on to explain

there are some challenges 

and barriers that need to be

overcome before the technology 

becomes mainstream. “First,

prohibitive material and printer 

costs need to be addressed.

Speed and size limitations also 

need to be overcome. Currently,

most machines are limited to

creating items the size of a

basketball. However, we’re

now seeing examples of people 

working on extending these size

limitations.

“The machines may be

relatively slow at present. 

However, it is important to

consider that 3D printers are

also following a trajectory similar

to Moore’s Law, which sees

printing speeds roughly doubling

every 18-24 months. This

means within 5-10 years printing

speeds may well be comparable

with those of machining or

injection moulding.”

Chausovsky finds it difficult to

see an area where, in the future,

3D printing will not have an

impact. For example, producing

the gripper for a robot arm

with traditional manufacturing

approach can cost $10,000 and

takes four weeks. Using FDM

technology it would cost £600

and takes 24 hours to create. “I

believe we’re at the beginning

of a huge revolution in how we

manufacture parts,” he said.

In conclusion, Chausovsky

offered a good demonstration

of the revolutionary changes

additive manufacturing is already

having on product development.

He said: “The electric motor 

has, essentially, been made in

the same way for the past 120

years. Today, we’re on the cusp

of having a completely new way

to build them, using additive

manufacturing technology.

“One company, for example,

has already created an electric

motor rotor using a deposition 

technique that eliminates the

need for laminations in the

motor and enabling much

smaller motors to be developed.

It is important to pay attention

to what is currently happening 

in this sector, and to make

strategic business decisions that

incorporate it.”
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“3D printing can increase the 
innovation of design. Using the 
technology, engineers can quickly 
design products for function rather 
than just form and fi t.” Alex Chausovsky

How we can help you...
...obtain a complimentary copy of the 

FM software selection tools or 
arrange a QFM Software demonstration with a 

product expert by emailing info@swg.com 
 or calling 020 8877 4080

What makes Service Works stand out 
from the crowd? 

• A range of complimentary tools to 
help with the FM software selection & 
implementation process

• Our commitment to work with you to 

looking to achieve

• QFM Software - technologically 
innovative, intuitive, comprehensive & 
quick to mobilise 

• Our positive engagement which delivers 
results for your organisation 

www.swg.com

Selecting FM software is 
only part of the solution...

...the vital element is 
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U
ntil recently visual alarm devices (VADs) and their installation

weren’t governed by any one set of standards or regulations. 

This changed in January 2014 when a new standard for VADs

was introduced across Europe – EN54-23. While EN54 as a whole

covers fire detection and alarm systems, Part 23 deals with VADs; 

its purpose is to set the benchmark for the performance of these

devices so, regardless of brand, they can be easily compared across

manufacturers.

Increasing 
use of VADs
Over the past years more and more

VADs have entered the market

and are increasingly being used in 

applications with high background

noise or where the hearing impaired 

are present owing to their use of 

strobes as a fire alert method. As a 

result, a main driver of the standard

is the Equality Act 2010.

VADs are used in industrial 

applications where the use of ear

defenders is mandatory owing

to high noise levels, including

manufacturing plants, factories 

and engineering applications. The

installation of these devices has

also increased in areas such as schools and care homes where most

occupants are hearing impaired, public areas within buildings, as well 

as in high-risk applications like operating theatres.

EN54-23 in a nutshell
Essentially, EN54-23 dictates that if VADs are being used in a

fire alarm system as the primary means of alerting people, they

must comply with the standard. VADs are classified into wall-

mounted, ceiling mounted and open class categories. Each of these 

classifications has specific targets for light distribution patterns and

each device therefore has a precise coverage volume. One of the main

requirements is that instead of featuring a flashing light, the compliant 

VAD’s light must fill the room with a minimum light level in order to

alert all occupants.

Implications for the industry
While the standard only affects new VADs going into installations,

its introduction has had a significant impact on the industry.

The standard was officially launched in 2011 and manufacturers

across the region were given three years to ensure that all VADs

were compliant. In addition to the manufacture and design of the

devices, changes have been made in the way that fire systems

are designed. Engineers need to be aware of the intricacies of the

standard and the impact that its requirements has on the design

process.

Fire detection and
alarm system design
When designing and

implementing a fire system,

it is crucially important to

select the right device, install

it correctly, and maintain its

compliance. These objectives 

have not changed with the

introduction of EN54-23, but

the methods of fulfilling them

have.

Three factors have an

impact on the performance

of VADs – the ambient light

levels of the room or space,

the viewing angle of the VAD,

and the height of the room.

These need to be taken into 

account during the design phase and will differ according to the

type of device chosen. When determining the light levels for ceiling-

mounted VADs, for example, they are measured in a cylindrical

shape, whereas light levels of wall-mounted devices are measured

in a cube shape.

Going forward
While newly manufactured VAD devices will be compliant with

the standard, engineers, installers and customers need to adapt

to the changes. However, the learning curve of EN54-23 need

not be a steep one. The LPCB (Loss Prevention Certification

Board) code of practice contains all the information needed

regarding the standard. For engineers and installers there are

CPD courses available, as well as initiatives and tools from 

manufacturers that seek to take the difficulty out of working to

the new standard.

• MARTYN KEENAN, business manager at Gent by Honeywell

Martyn Keenan

Alarm bells ring
The learning curve of EN54-23 need not be a steep one
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T
he term ‘banter’ is commonly used to describe friendly

discussion or even teasing between friends but it also appears 

to be taking on a meaning encompassing a range of comments

and behaviours inappropriate for the workplace.

The term increasingly crops up in employment tribunals, when an

individual attempts to defend inappropriate comments or behaviour 

towards a colleague in the workplace (including work social events)

with the excuse ‘it’s only banter’.

Unfortunately, however, such a

defence doesn’t hold up in a tribunal

hearing.

For employers it’s a difficult 

balancing act. On the one hand it’s

beneficial to support camaraderie

between colleagues in order

to nurture a positive working 

environment for staff. However, on the

other, it takes only one individual to 

overstep the mark before camaraderie

turns into a staff grievance or a claim 

of harassment.

The key piece of legislation in this

area is the Equality Act 2010 (the 

‘Act’). The Act gives a legal definition

of harassment as being where a

person (A) harasses another (B) where

A engages in ‘unwanted conduct’

which has the ‘purpose or effect’ of:

1 Violating B’s dignity; or

2 Creating an intimidating, hostile,

degrading, humiliating or offensive

environment for B.

In addition, the conduct must relate to one of the protected

characteristics of the Act - age; disability; gender reassignment;

marriage and civil partnership; pregnancy and maternity; race; religion 

or belief; sex; and sexual orientation - or be of a ‘sexual nature’.

Importantly, however, the protected characteristic need not actually

apply to the individual who looks to bring a claim of discrimination.

The suggestion could be untrue and it still would amount to 

harassment. Furthermore, the comments do not need to be made by 

A to B. If A makes comments to C, which are heard by B, then B can 

still bring a complaint.

The key issue here, and the one which overrules the informal

defence of ‘it’s just banter’, is that the assessment of whether or not

conduct has the purpose or effect described above is a subjective

one and is based upon the recipient’s perspective, ie did B perceive

A’s comments as violating her dignity, regardless of A’s intent.

There is a caveat to this subjective test. If it is determined that

the recipient of the alleged harassment could not ‘reasonably’ have

perceived the conduct to either violate their dignity or create a

‘hostile’ working environment then this will not amount to harassment.

However, unless the circumstances are clear cut, it would be a risk 

going into any employment tribunal 

hearing relying upon a reasonable 

interpretation of another person’s 

perceptions.

An employer’s defence
Where harassment is demonstrated 

by a claimant it is generally against 

the employer of their harasser that 

the claim is brought, on the basis 

that a company will have financial 

reserves which most individuals 

would not.

An employer is therefore 

responsible for the comments of 

its employees at all times in the 

workplace. Some may see this as 

unfair, and the Act therefore gives 

employers a defence to shield 

themselves from a situation where a

rogue employee seeks to tarnish the 

company’s reputation.

However, in order to benefit from 

the protection of this defence the 

employer involved must clear a 

high hurdle by demonstrating that it has taken all reasonable steps

to prevent such behaviour. What these steps are will depend upon

the size and resources of the employer, but it is not enough to simply

have an equal opportunity policy which asks employees not to

discriminate against each other.

Instead employers need to demonstrate that a policy is not only

in place, but that it has been rigorously applied, historically and in

relation to the current allegation of harassment, with disciplinary

sanctions issued to those who have acted in breach of it on a routine

basis and that staff have received training on how to comply with the

policy.

• EUAN BRUCE is an associate in the

employment team at DLA Piper in Edinburgh

Euan Bruce

When banter goes too far
Why ‘It’s only banter’ is no defence at a tribunal
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Quiet, stylish, efficient. It has to 
be the Mitsubishi Jet Towel

To find out more call 01707 288780  
email jettowel@meuk.mee.com 
or visit www.jettowel.co.uk

Over 20 Years of hand drying innovation

Ultra quiet – only 58dB
No water spillage or drips
Fast drying times – from 9 seconds
Adults and Child sensors
Low energy consumption
Compact design

The Mitsubishi Electric Jet Towel  hand dryer is faster at only 9 second drying time, 

quieter from 58dB and lower in energy from only 550 watts, which means reduced 

running costs and increased energy efficiency for your facilities. It is also more eco-

friendly in comparison to hand dryers, paper towels or rolled-cloth towels.

Download our energy/cost saving calculator from our  

website to see how much you can save compared  

to your current hand drying method.
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A
s we gear up for the General Election amid a far-reaching skills

shortage, there’s little doubt apprenticeships are at the top 

of the agenda for politicians and businesses alike. The hype

around this year’s National Apprentice Week in March – by far the 

highest profile to date – reflected the increased fervour around the

issue of training and skills.

Support for the event was widespread from key political figures, and

a string of major UK businesses announced initiatives and collectively

amounted to a promise of 23,000 new apprenticeships created across

the UK.

At Interserve we wholeheartedly believe in apprenticeships and 

they have been a key part of our business for many years. They are

an invaluable way for employees – new and

existing, young and old – to learn while they

earn and gain a formal qualification.

They also allow businesses to bring in new,

talented employees and develop their skills to 

suit the style, environment and culture of the

organisation. Apprenticeships are also vital to

ensuring that other pathways outside of further 

education are made available to people – 

especially with university fees higher than ever

before.

The FM industry, in particular, has a key 

role to play in driving UK apprenticeships. Our

sector employs a significant proportion of the 

UK workforce; with five companies, including

Interserve, ranking in the country’s top 20 

private sector employers by headcount.

On the whole, our industry has fully 

embraced its responsibility to ensure

apprenticeships form a major route into work in

the sector. Indeed last year Interserve made a company-wide pledge

to bring 500 new apprentices into our business by 2020, and we’re 

making strong progress towards this ambitious target.

Ensuring enough opportunities are created, however, is just one 

part of the equation. The real challenge is whether we can get the

best and brightest candidates to choose an apprenticeship in FM 

over a role in another sector; especially when there are so many

industries vying for the same, sought-after pool of talent.

FM is still a relatively new industry and many people do not even

know the sector exists. Those that do are unlikely to be aware of the 

varied and rewarding career paths that it offers, or the vital role that it

plays in the smooth-running of the world’s largest organisations. 

As FMs, it’s our job to tell this story in a compelling way and drive

interest in the opportunities we’re creating.

There’s more to be done to communicate the benefits of 

apprenticeships in our industry in a way that resonates with the

audiences we’re talking to – especially when it comes to the younger

generation. We need to identify genuine ambassadors who live,

breathe and thrive in this industry and can talk about their work in

a way that speaks to young people. What’s going to ‘sell’ FM to

an 18-year-old school-leaver more effectively: a middle-aged CEO

expounding the benefits of FM as a strategic business function or a

young FM professional talking about running Google’s headquarters,

or managing security at a major shopping destination?

Even more importantly, we need to demonstrate the hugely

challenging and rewarding nature of the work 

we do. FM is about more than ‘keeping the

wheels turning’ – it’s the driving force behind 

the smooth-running of an organisation, and 

as the face of the brands they work for, FM

professionals play a key role in safeguarding

and improving their client’s reputation.

More broadly, there is a wider challenge

that faces not just our industry but

businesses in general, and that is the 

need to promote apprenticeships to

parents of younger candidates. A recent

report by the cross-party Commission on

Apprenticeships found that while 90% of 

the public are in favour of apprenticeships,

only a small percentage of parents would

actually encourage their children to apply

for one rather than going into further 

education. This is an issue that needs to be 

addressed by businesses and politicians if 

apprenticeships are going to have the desired effect of tackling the

UK skills shortage.

Of course, recruiting individuals into apprenticeships is only

the start. We must offer a solid support network throughout their

career if apprentices are going to develop the high standard of 

skills that will match our clients’ expectations for high performance

and added value. But the challenge remains that we need to get

the right people in the right numbers through the door in the first

place – and we will only achieve that if talented and dedicated

people know and understand the benefits that a career in FM can

provide.

• HELEN JEFFERY is national skills manager at Interserve

Helen Jeffery

The real skills challenge
Raising the profi le of FM and tackling broader misconceptions
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Transform the way you manage 
your real estate & workplace
Technology solutions for every phase of the building life-cycle

Meet us at Facilities Show 2015 / Stand Number: Q1470

Specialised solutions for:

• Real estate & portfolio   
 management

• Project planning & management

• Maintenance & asset    
 management

• Capital program management

• Financials & lease management

• Space & facilities management

• Sustainability

Following the acquisition of the Manhattan Software Group, Trimble 
now offers a portfolio of highly specialised solutions that work 
together to transform the way you plan, design, build, manage and 
optimise your buildings and workspaces. 

Drop by our stand at Facilities Show 2015 to learn more, visit our 
website: www.trimble.com/buildings or contact our UK offi ce: 
+44 (0)20 7269 8500.

Please also join our team in the Facilities Show 2015 Workplace 
Interiors Theatre for daily presentations covering “integrated work-
place management, “space management and utilisation” and 
“capital asset planning”.

Trimble Buildings  /  Real Estate & Workplace Solutions
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Partners in Corpporororatatee
Strategic partnerships where aa rararangengn ofof suppopop rt rt 

and FM services are delivered and maamanagnageded 

for a large corporate or public sector cliententt 

organisation

Partners in Consultancy
This category is for facilities and property 

specialist advisors working over the previous three

years with a corporate or public sector client

Partners in Retail
The growing role of service providers working in

partnership with retailers

Partners in Expert Services
This is for partnerships between a public or 

private sector organisations and a supplier with 

specific skills, technical expertise or experience

Partnerss iinn SuSuststaiainanabibililityty
This cs ateategorgory iy is fs for or parpartnetnershrshipip where a 

siggnifnificaicant nt parpart ot of tf thehe relre ationship iss fofor er enernergy gy 

manmanageagemenment at and nd monmo itoring

PaPartrtnenersrshihip p TeTeamam MMemembeber r AwAwarardd
All fif nalnaliststs is in tn thehe PFMPFM Awwardards as are re invinviteited td to o 

nominate t oneone memembember or of ttf heiheir tr teameam whwho ho as

demonstraatedted anan exexcepceptiotionalnal cocontrntribuibutiotion tn oo

the success of thehe papartnrtnersershiphip ththrourououghghg thetheir ir 

enthusiasm and effectiveness aas as an on operperatitiative eve or orr

supervisor of a small team of staff

Partners in SME Organisations
This category is for partnerships between 

organisations for a range of support services that 

achieve the client’s strategic business objectives, 

but where the client and/or FM provider are SME

AcAccocoununntt tt DiDD rector of the Year
An An nAn awaa rd forfor a aa seenenenior account director from 

an outoutouto sousourcecr d servervrviceiceicece provider organisation

whwho haaas ds ds demoemonstnstns ratedded exexceex eptional qualities in 

pararpa tnetn ring

PaP rtners iinn SpSppororo tssts
ParPartnetnershrshipsp  betweeen e publiclic ororo prprp ivaivate te secsecse tortor 

orgrganianisatsationions as andnd FMFM susuppliers in vavarioriorious us s

sportingng facciliilitietiess

Partners iinn EdEducucatatiooon n n FaFF cilities
This category is for parpartnetnershipsps in thththt e eeeeducation 

sector from primary schohoolsols tot  univeversirsiitietietiet s

Young FM of the Yearar
This category highlights the consideerabrablele talents 

of the next generation of FMs that ht haveave mamam de in 

impact earlyy inn thheireir cacareereersrs

PaPartrtnenersrs iinn HeHeealalalththt cacarer  Facilittieies
Thiis iis fs for or parparp tnetneershshrshipsips inin ththe Ne NHS H and private

heahealthlthcarcare se sectectorsors ththatat prop vide support to staff 

and patients in healthcare facilitieti s

Facilities Technology y
Innovation Award
This category recognises the ggrowrowinging

impimportortancn e of technology soluttionions ts thathat leleada to 

gregreateater br busiusinesness es efficiency

PePeteter r MiMiddd upup LLiffetetimimee 
AcAchihievevemememenenentt t ininin FFFMMM AwAwAwarararddd
This award is for a property and FM 

professional who throughout his/her career has 

demonstrated best practice in fulfilling strategic

business objectives through effective delivery of 

property and FM

Overall Winner 2015
Winners of the ‘Partners in’ categories that have demonstrated excellence in all

the judging criteria will be automatically considered for the Overall PFM Award

 Premises & facilities
management
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Entries to be submitted by Friday 22 May
• PFM Awards is now in its 22nd year
• Recognised as the leading accolade in FM
• No charge to enter
• Expert judging teams
• Publicity benefi ts for all fi nalists
• Profi le raising for category winners
• Supported by industry leaders
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By DAVID STRYDOM

A
pril has seen the

announcement of 

several large contracts 

including those to be provided

by BaxterStorey, Cofely, Sodexo,

ISS, Mitie, Arthur McKay and 

Vinci, among others. There have 

been also less prolific providers

scooping prestigious agreements

to supply services.

Parkserve secured a contract 

with enterprise and science hub,

Colworth Park. The contract will 

see Parkserve responsible for 

all operations at the 100-acre

site. The contract began from 1

April; Parkserve replaced former 

provider, Sodexo.

Colworth Park is the location 

of one of Unilever’s six strategic 

global research and development

sites. The park is the home 

of R&D for Unilever’s global

Refreshment business as well as

the global Safety Environmental 

Assurance Centre, SEAC.

The Colworth lab is part of an

innovation eco-system where

Unilever R&D, entrepreneurs

and academics can network 

and collaborate. Colworth Park 

was recently acquired by Palmer

Capital and Wrenbridge.

In addition to providing FM,

Parkserve looked after the 

security, estate management,

engineering and provide

maintenance support. It will

also deliver bespoke hospitality 

services in addition to exclusive

concierge support. As part of the

contract, Parkserve will rebrand 

the existing onsite restaurant to 

JAVA Café.

Cofely GDF SUEZ has been 

awarded a contract by Royal

Botanic Gardens, Kew (RBG

Kew) to provide services across

its estates. The contract includes

Kew Gardens, as well as the

465-acre Wakehurst Place,

and will see Cofely employing a 

site team of 27, who will travel

around the extensive grounds

using bespoke bicycles and 

electric vehicles.

Cofely will deliver a range of 

fabric, mechanical and electrical 

maintenance. This is to include 

buildings such as the Palm

House (a Victorian glasshouse),

the Herbarium (which houses

more than 7m specimens and

plays a central role in research 

into plant biodiversity on Earth)

and the Millennium Seed Bank (a 

new building focusing on global 

plant life faced with the threat of 

extinction and plants of most use

for the future).

Royal Botanic Gardens, Kew, 

director of corporate services,

Jill McLaughlin said: “The 

unique nature of the RBG Kew 

requires a FM partner that truly 

understands our requirements 

and priorities – with the inherent 

flexibility and commitment 

to meet them. Cofely has 

demonstrated a willingness 

to engage at all levels, which

will form the basis of a strong 

partnership going forward.”

BaxterStorey, Portico and 

Benugo, all part of WSH, have 

secured a new five-year contract 

with UBS to provide food and

front of house services across

its London estate. As part of 

the multimillion pound deal, the

companies will be responsible

for the transition of services to

the new UBS, state-of-the-art

building facility at 5 Broadgate

located in the City of London 

during late 2016.

BaxterStorey will provide

catering, hospitality, vending

and fine-dining services; Portico

will deliver front-of-house and 

guest services; and Benugo will

introduce its retail and coffee 

bars at the flagship venue. The

contract, starting in June, will

see the companies employ more

than 100 staff to manage and

deliver services at the existing

sites, and the new 700,000sqft

facility in Broadgate Circle.

Sodexo has won a three-

year contract at the new 

Singapore Airlines First and 

Business Class lounges at the

new Heathrow Terminal 2. It

will provide hospitality catering,

housekeeping and front-of-house

services to about 300 first and

business class passengers every

day. The deal adds to Sodexo’s 

growing aviation portfolio which

already includes Virgin and 

United Airlines.

The contract, which began at 

the start of April, was awarded 

to Sodexo for its reputation of 

delivering quality across several 

CELEBRATING 
PARTNERSHIPS

SINGAPORE 
AIRLINES

Sodexo wins 
contract at Singapore 

Airlines lounges at 
Heathrow T2

Several contracts were announced, or came 

into effect in April. PFM provides an overview.
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airport lounges as well as the

honest approach to running the

business.

Wilson Yong, general manager

for Singapore Airlines in the 

UK and Ireland, said: “Our new 

SilverKris lounge at Heathrow 

is a huge investment for us and

brings our ‘home away from 

home’ concept to the UK for the

first time. With such a change,

it was hugely important to work 

with the right partner and we are 

delighted to have found that in

Sodexo.”

Thomas Johnstone, a 

Scotland-based fit-out expert,

has landed a £1.5m contract

to regenerate an Edinburgh 

building, turning it into a ‘hot 

new venue’. A series of previous 

projects completed by Thomas 

Johnstone helped secure the 

147-year-old firm its latest

contract, with the Royal College 

of Surgeons of Edinburgh.

The company says winning 

the contract coincided with an

upturn of fortunes in the sector

and its team is now converting

the former language school

building into a three-storey

events hub, suitable for birthday 

parties, weddings and business 

conferences.

The Royal College of Surgeons 

was founded more than 500 

years ago and is probably known 

for the Surgeons Hall Museum

which houses collections of 

international importance. It is 

being renovated with a grant 

from the Heritage Lottery Fund

and will re-open in the autumn.

The College’s venues include

the magnificent Playfair Building,

dating back to 1832; the

Quincentenary Building, created

to mark the 500th anniversary

in 2005, a purpose-built 

conference centre for up to 300

delegates; and the King Khalid

Building, a 158-seat auditorium

with catering space, ideal for

lectures, product launches and

conferences.

East Anglian contract catering

firm Edwards & Blake has won

the contract to provide Domino

Printing Solutions with onsite

breakfast and lunch for its 

470 head office and factory

employees. The food service

takes place between 7am-

4pm at Domino headquarters’

restaurant at Bar Hill,

Cambridge.

The restaurant is open all

day with main servings at 7am

for breakfast, mid-morning for

a factory break and midday

for lunch. The service was 

launched in early March following

a full restaurant refurbishment

managed by Edwards & Blake.

The re-fit was completed in

four days and included service

counters, flooring and furniture.

Edwards & Blake also

operates a smaller café

operation for employees in a 

separate building on the Domino

site. Uptake in the restaurant has

increased significantly following 

the re-launch with the fresh,

innovative menu and new style

facility and the dining room is

already at full seating capacity.

Quintex, which deals with

kitchen energy management, 

has won the contract to supply

its Cheetah demand controlled 

ventilation (DCV) system, across 

81 Marks & Spencer sites. 

As part of its Plan A initiative,

which works to help protect the

planet by sourcing responsibly,

reducing waste and helping

communities, Marks & Spencer

aims to be ncome the world’s

most sustainable major retailer.

Quintex says its partnership

with M&S will enable the retailer

to achieve an estimated annual

energy saving of 839,658 kWh

across 81 customer cafés,

staff restaurants and bakeries. 

This will deliver a saving of 

436 tonnes of carbon and a

payback of 2.73 years through

significantly cutting energy bills

across the target sites.

Paul Walton, energy engineer,

M&S said: “Preserving the

environment and looking at ways

in which we can become more

energy efficient is as important

to us as the goods we sell. 

Our partnership with Quintex

KEW GARDENS
Cofely GDF SUEZ 

to provide services 
across Kew (RBG 

Kew) estates

MARKS & SPENCER
Quintex will supply its 
Cheetah DCV system 
across 81 M&S sites

3900 - PFM May15 Edn.indd   483900 - PFM May15 Edn.indd   48 07/05/2015   12:0607/05/2015   12:06



O U T S O U R C I N G  C O N T R A C T S

will enable us to get one step 

closer to achieving our goals, 

while ensuring significant energy

savings across our commercial

kitchens for years to come.”

Arthur McKay has announced

its contract win with Moog, a 

designer and manufacturer of 

aircraft components and systems. 

It will provide engineering services 

maintenance, including electrical,

mechanical and public health 

services, to Moog’s support 

centre in Wolverhampton. The 

three-year plus two contract 

encompasses air-conditioning,

heating and ventilation systems,

electrical systems, drainage and 

a building management system

(BMS).

Paul Kingscott, FM at Moog 

said: “Arthur McKay’s track 

record of delighting a diversity of 

sectors with FM excellence came 

to our attention. After the initial

meeting we were convinced

their culture would fit perfectly 

with Moog’s and their credibility

was rock-solid. We’re confident

their consistently strong FM will 

enable a workplace climate in

which colleagues are continually

comfortable, components are

protected and productivity is

enhanced.”

Butcombe Brewery, recently

acquired by the Jersey-based 

Liberation Group, has awarded

a fully managed service

contract for all its mobile, fixed,

connectivity and IT needs to 

Excalibur. Present in more than 

1,000 pubs and with 18 public 

houses of its own, Butcombe 

Brewery in Wrington near Bristol

chose Excalibur following the 

completion of an agreement for

mobiles.

Guy Newell, Butcombe

Brewery MD, said: “Previously 

we’ve worked with various

suppliers, which was proving 

increasingly costly, complicated 

and inconsistent. When Excalibur

first began handling our mobile

phones we soon saw the 

benefits, including a 7% drop

in our bills and a marked rise 

in customer service, the like 

of which we hadn’t seen from

other suppliers. This gave us 

the confidence to also place 

our IT with Excalibur, as well as

our landlines, which must fuse

together effectively as we look to

grow our business and be at our 

best for our customers.”

ISS Facility Services has been

awarded a landscaping contract

with Perth & Kinross Council to 

deliver golf course maintenance

services at the North Inch Golf 

Course in Perth. The contract

commenced on 1 April for one 

year with an option to extend for

a further year.

Golf has been played at

North Inch Golf Course for more 

than 500 years: it’s one of the

world’s oldest golfing venues, 

formerly patronised by the kings 

of Scotland. The course holds 

an enjoyable challenge at 5442

yards and a par of 68. It boasts 

18 holes, the latter six having 

been laid out by the legendary 

‘Old Tom Morris’, a pioneer of 

professional golf.

Core works will focus on

grass cutting to the greens, 

tees and fairways; green hole

preparation, switching and

irrigation; top dressing and 

scarifying; hedge maintenance;

litter collection; and water course

maintenance. The partnership

will see ISS assist in promoting 

the ongoing development of the 

course, improve turf quality and 

provide an efficient maintenance

operation.

NORTH INCH 
GOLF COURSE

ISS gets landscaping 
contract with Perth & 

Kinross Council

BUTCOMBE 
BREWERY

Excalibur awarded 
contract with 

Butcombe Brewery 
for its mobile, fi xed, 
connectivity and IT

posts ● bollards ● barriers cycle stands ● cycle racks ● cycle shelters canopies ● benches ● lighting ● walkways

www.autopa.co.uk
(01788) 550556

Supplying Britain’s Street Furniture Since 1954

AUTOPA
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D
elivering unparalleled access to 

knowledge, innovation and solutions 

from across the FM sector, the event is 

the highlight of the year for FM professionals.

This year, in partnership with Facilities

Management Journal (FMJ), Facilities 

Show will include an innovation trail that 

will run across the event, highlighting all

the latest products and services that have 

come to market.

Innovation will not stop there. The

Innovation Awards, also in association with 

FMJ, will highlight the best of the best from

the innovation trail at the show, rewarding

those products or services that the judges 

feel truly stand out from the crowd.

Facilities Show recently announced two big

names to its Inspirational Speaker Sessions,

Baroness Karren Brady CBE and Sir Ranulph

Fiennes Bt OBE will take to the keynote stage 

on the Tuesday and Wednesday, respectively.

Baroness Brady is known as the ‘first

lady of football’, having become MD of 

Birmingham City at the age of just 23 and

is also well-known to millions of TV viewers 

for her role alongside Lord Alan Sugar in The 

Apprentice. Brady will share anecdotes from

her own meteoric rise within the business 

world, offering plenty of insights and advice

for women in business.

Sir Ranulph was described by The

Guinness Book of Records in 1984 as “the 

world’s greatest living explorer”, his session

will touch on the importance of agility and

how the ability to perform under extreme 

pressure determines success.

Fergus Bird, Group Event Manager, UBM 

Live, said: “Innovation was a key theme in all

of our research and feedback after the 2014 

event so it is with great pleasure that we 

announce our plans for the Facilities Show 

2015, providing leadership and inspiration for

this diverse and forward-thinking sector.

“Another element we are really excited

about this year is the engagement we

have from the Total Facilities Management 

companies, once again Mitie will be show

partners but this year we have already 

confirmed that CBRE, Vinci Facilities, 

Bouygues, PHS and Bilfinger will all have 

significant presence at Facilities Show,

highlighting the significance of the show 

across the entire FM industry.”

Held in association with British Institute 

of Facilities Management (BIFM) along 

with show partners Mitie and partners The 

Building Futures Group, The Chartered 

Institute of Building Service Engineers 

(CIBSE), FMJ and International Workplace,

among others, Facilities Show 2015 will 

provide three days tailored to the complex 

and ever changing needs of FMs with a 

comprehensive programme created in 

consultation with the industry. 

Additional educational areas include the 

BIFM Careers Zone, with a series of advice 

clinics, workshops and seminars delivered 

by BIFM in collaboration with management 

consultants, training organisations and 

specialist recruiters.

Also at the show are the Workplace 

Interiors Theatre and the Facilities Show 

Seminar Theatre, hosting a series of case 

studies and panel sessions designed to 

provoke debate and challenge assumptions.

Attending Facilities Show in London 

also gives access to 4 co-located shows, 

IFSEC International, FIREX International, 

Safety and Health Expo and Service 

Management Expo. 
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INNOVATE, INSPIRE

Innovation and inspiration will be core 

themes of this year’s Facilities Show, taking 

place at ExCel London between 16-18 June
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Access
innovation and
expertise across
the FM industry
at ExCeL London,
16-18 June 2015

With a sixteen year heritage at the heart of the facilities industry, 
Facilities Show brings you trusted expertise and innovation across all 
sectors of FM. As part of the Protection & Management Series, Facilities 
Show visitors will also have access to the co-located industry leading 

and join the FM industry this summer at Facilities Show. 

REGISTER FOR YOUR 2015 BADGE TODAY 
at www.facilitiesshow.com/join-us 

With unrivalled support from BIFM,  
The Building Futures Group,  
CIBSE and many more...
16-18 June 2015, ExCeL London

BRINGING TOGETHER OVER 10000 VISITORS AND 300 EXHIBITORS

@Facilities_Show   #FACSHOW

240 Blackfriars 
featured in our  
PROTECTING 

LONDON Series
#protectinglondon

Supported by Organised by
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surfacing solutions

Surfacing solutions for internal applications

01978 661 991
www.conren.com info@conren.com

Epoxy
Coatings

Anti-slip
Finishes

Repair
Mortars

Heavy Duty
Screeds
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ENVIROBANK SPLIT HELPS FOOD WASTE SEGREGATION

Leafi eld Environmental has enhanced its external recycling bin range by 

offering the Envirobank Split dual container with a food waste aperture 

option. The Envirobank Split accommodates two individual waste streams 

in two 90-litre wheelie bins accessed for emptying via the hinged front. 

Designed with a patented double skin honeycomb structure for ultimate

strength and durability, its modern lines make it equally suitable for use

internally or externally. 

Email: comms@leafi eld-environmental.com 
Tel: 01225 816541
Web: www.leafi eldrecycle.com

WICKES ROLLS OUT SETCRETE™ FLOOR PREPARATION
PRODUCTS NATIONWIDE

An extended range of Setcrete fl oor 

preparation products are now available

in all Wickes branches nationwide. 

Representatives from Wickes quoted the

demand for high performance, fast drying 

products in explaining their decision to

stock Setcrete’s Rapid Set 30 and High 

Performance fl oor levelling compounds, as 

well as Setcrete Acrylic Primer. The products

will join Setcrete’s Universal fl oor levelling 

compound, which is already available at Wickes nationwide.

Setcrete Rapid Set 30 can be used to rapidly create a perfectly smooth, 

durable surface before the installation of new fl oorcoverings. Applicable in

thicknesses of 2 – 10mm in a single application, Rapid Set 30 is walk-on 

hard in just 30 minutes, and can be ready to receive new fl oorcoverings 

in 45 minutes. Setcrete High Performance is a fi bre-reinforced, fl exible, 

fast-drying fl oor levelling compound, designed to level uneven subfl oors 

quickly and easily. 

www.setcrete.co.uk

OCS WINS COST SECTOR CATERING AWARDS
Chris Ashmore, regional 

accounts director South

East for international total

facilities management 

provider OCS, recently won 

the top accolade of Contract 

Catering Multi-site Manager 

at the Cost Sector Catering 

Awards 2015. 

Editor of Cost Sector 

Catering David Foad 

said: “These annual 

awards provide a valuable

opportunity to celebrate 

the work of thousands 

of people working in the 

UK foodservice sector 

– particularly those at 

the sharp end with vital 

customer-facing roles.”

www.ocs.co.uk

FFE’S LIGHT CANCELATION TECHNOLOGY 
RECEIVES UK PATENT

FFE has been awarded a UK patent (Patent No. GB2513366) for its 

innovative new light cancelation technology with its Fireray range of 

infrared beam smoke detectors. The technology works by actively 

monitoring ambient light levels on the detector and ‘subtracting’ them 

away from the ‘real’ signal. This allows the detector to work under the 

most diffi cult light conditions, including sunlight, sodium lamps and

fl uorescent lighting.

“This technology is unique,” comments FFE research engineer Dr. Daniel 

Waldron. “No-one else offers ambient light cancelation technology that 

allows the beam to cope with all manner of challenging light conditions, 

both natural and man-made. This means fewer false alarms and false 

readings.”

By using infrared beams, Fireray beam detectors can identify smoke over 

much larger areas than traditional fi re detection devices, making them

perfectly suited for large indoor spaces such as warehouses, sports

arenas and aircraft hangars. 

www.ffeuk.com
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>
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RURAL ENERGY ENLISTS POLITICAL SUPPORT TO PROMOTE 
RENEWABLE ENERGY

Leading biomass supplier Rural Energy is calling on the government to

offer policy certainty to the biomass industry and has enlisted the support

of Nicky Morgan, the MP for Loughborough, to raise awareness of the 

cause. In particular, an extension of the Renewable Heat Incentive (RHI) 

to 2020 (currently due to come to an end in 2016) is being sought by 

businesses throughout the growing industry.

www.ruralenergy.co.uk

AVIRE MERGES WITH JANUS TO BOLSTER
INDUSTRY EXPERTISE

Global elevator safety and communication specialist 

Avire has merged with sister company Janus Elevator

Products. After more than 25 years as a supplier 

to the North American market, Janus now sports 

a distinctive new logo and image and will continue 

to offer safety edge technology, LCD displays and 

emergency telephones.

Avire managing director Ian Steel commented: 

“I am pleased to welcome Janus into the Avire family. 

Janus brings a tremendous amount of experience 

and US-specifi c industry information that will prove 

invaluable in Avire’s quest to become the global “go-

to” supplier for elevator light curtains, displays and 

emergency telephones.”

www.avire-global.com

PORTAKABIN HIRE DELIVERS MORE THAN 300 DISASTER
RECOVERY PROJECTS

Portakabin Hire, the UK’s leading supplier of interim building solutions, 

has delivered 345 disaster recovery projects to date, helping organisations

across the UK recover after major incidents such as fl ooding, fi re and the

discovery of asbestos.

“It is really important that all organisations can be fully operational as 

fast as possible to minimise the impact of a major incident”, said Robert 

Snook, Director and General Manager of Portakabin Hire.

www.portanews.co.uk

KEMPEROL LIQUID WATERPROOFING 
AND ROOFING AT THE FACILITIES SHOW

Liquid waterproofi ng specialist, Kemper System, will be showcasing 

its comprehensive range of BBA-certifi ed Kemperol liquid roofi ng and

waterproofi ng systems on stand N1300 at this year’s Facilities Show (16-

18 June), along with its Stratex warm roof system.

The only cost effective, solvent-free and completely odourless cold liquid 

applied waterproofi ng system available in the UK, Kemperol 2K-PUR will

take centre stage on Kemper System’s stand. 

Around 80% of the applied polyols (or resins) in Kemperol 2K-PUR are 

obtained from the seeds of the tropical castor plant (Ricinus communis) a 

renewable resource.

Perfect for use on sustainable construction projects and ideal for live 

projects on occupied buildings, such as schools, hospitals or offi ce 

buildings, Kemperol 2K-PUR allows work to take place without the 

need for evacuation or closure, avoiding the disruption associated with 

the strong odours and fumes from many ‘low-odour’ or solvent-based 

products.

www.kempersystem.co.uk
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NEW SPORT’S BAR PROTECTED BY FIKE FIRE DETECTION

Corey’s Sports Bar, a newly refurbished nightspot in Tamworth, UK, has 

invested in a fi re detection solution from Fike Safety Technology (FST).  

Located in the town centre, the new bar offers local residents the latest

sports, music, entertainment and food - 7 days a week. FST approved 

systems integrator, Justice Fire & Security, designed and installed a 

solution based on the company’s popular Duonet single-loop intelligent 

addressable fi re alarm system.

www.fi kesafetytech.co.uk

HUGE LEISURE DEVELOPMENT PROTECTED BY ADVANCED 
Industry-leading intelligent fi re systems manufacturer Advanced, has been 

chosen to provide protective panels for a major new Center Parcs UK 

short break Village.

Woburn Forest, Bedforshire, is a 362-acre, £250 million development and

is protected by the latest MxPro 5 panels from Advanced. Center Parcs 

Woburn Forest is one of the UK’s largest leisure developments, housing 

a Subtropical Swimming Paradise, Village square, a 75 bedroom hotel,

award-winning spa, plaza building and watersports lake.

ADT UK worked with the Advanced team to plan the fi re system for the

complex. MxPro 5 fi re panels were chosen for their world-beating quality, 

reliability and fl exibility.

Neil Walters, Project Manager at ADT Fire and Security said: “The system 

is adaptable to the challenging undulating forest environment, which is

very large with many diverse areas. The Advanced system features ease 

of installation, confi guration and commissioning. 

www.advancedco.com

DRIVES SUPPLIER USES ABB SOLAR INVERTER TO HELP 
REDUCE ENERGY COSTS

A supplier of variable-speed drives (VSDs) has installed an ABB TRIO solar 

inverter as part of a photovoltaic power plant to help cut its electricity bill. 

Leeds-based Halcyon Drives is an ABB authorised value provider and the

UK’s largest supplier and service provider of ABB drives and motors. The 

company converted its roof to a photovoltaic power plant using 120 solar 

panels capable of generating 30 kW of power.

www.abb.com

ONELAN TAKES GOLDEN GATES HOUSING TRUST INTO THE 
21ST CENTURY

With over 8,600 homes, Golden Gates Housing Trust (GGHT) is the 

largest registered provider of Social Housing in Warrington. GGHT moved 

into a new purpose built headquarters building and wanted to revamp its

public display screens, as well as instigating a “no notice boards/clear 

desk policy”. GGHT also wanted the capability to display information for 

staff. Digital signage was chosen to achieve this and to take GGHT into 

the 21st century.

www.onelan.com

CAFM EXPLORER AT THE FACILITIES SHOW

CAFM Explorer will be exhibiting on stand S1215 at this year’s Facilities 

Show at Excel London and staff will be on hand to answer questions and 

provide demonstrations of the latest software updates. CAFM Explorer 

has been designed as an all-in-one solution to deliver the functionality 

you need and to grow with you as your requirements increase without 

charging for additional modules.

Please see www.cafmexplorer.com for more information.

>

>

>

>

>
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CITY OF LONDON’S 110 BISHOPSGATE CELEBRATES
RECYCLING SUCCESS

110 Bishopsgate are this month celebrating the success of their recycling

and waste management programme after achieving 89% recycling fi gures.

B&M Waste Services were invited to work with 110 Bishopsgate, the 

third largest building in Greater London, after offering a complete waste 

management strategy, including the recycling of food, glass and mixed 

recyclables. 

B&M focused on segregation of recyclables: installing compactors on-site 

thus reducing the number of waste collections and increased effi ciency in

the service area. Food waste is now also sent to Anaerobic Digestion – an 

environmentally friendly solution.

Innovative technologies have been introduced to further improve the

service, including industrial scales to weigh each tenant’s waste, allowing

accurate invoicing of tenants.

The increased recycling fi gures have resulted in monthly carbon savings

equivalent to 17,000 car miles for the building.

Alex Hardingham, Facilities Manager at 110 Bishopsgate, said: “Working 

with B&M Waste Services has improved our environmental performance 

as well as assisting us in making the best use of the limited space in our 

service area.

“We have regular contact from our account manager and any issues, of 

which there are few, are dealt with quickly and effi ciently.

“We have total confi dence that we are receiving the best value service 

with a reputable and recycling-focused supplier who understands the

needs of our business and acts professionally to alleviate the worry out of 

our waste management.”

Wendy Mitchell, of B&M Waste Services, said: “We are delighted with 

the success of our partnership with 110 Bishopsgate and Cushman & 

Wakefi eld. 

“We provide bespoke monthly environmental reporting, endorsed by

Carbon Footprint Ltd, which details the recycling rates and carbon 

savings achieved.

“The recycling results achieved so far are fantastic and, with a focus on 

continuous improvement, we aim to continue to increase the level of 

recycling over the coming months”.

To fi nd out how we can improve your waste effi ciencies visit
www.bagnallandmorris.com or call 0808 100 2434

WELLCOME TRUST CONDAIR HP HUMIDIFIER

Condair, formerly JS Humidifi ers, has supplied and installed three Condair 

HP high pressure spray humidifi cation systems at Wellcome Trust’s 

headquarters in London’s Euston Road. The humidifi ers maintain the

humidity in the building’s atrium for the health, comfort and well-being of 

staff and visitors. Located in three AHUs, the new Condair HP humidifi ers

provide low energy, hygienic humidity by introducing fi nely atomised 

sprays of RO water directly into the airstream.

www.condair.co.uk

CONTROLLING FALSE FIRE ALARMS IN HOTELS WITH 
ALARMCALM 

False and unwanted fi re alarms are one of the big issues in fi re safety and 

building management today. To tackle the issue of false alarms on any 

site, global fi re systems business Advanced has developed AlarmCalm, a 

complete false alarm management (FAM) solution.

The hotel industry has very unique needs when it comes to false alarm 

management and Advanced has released a ‘false alarm focus document’ 

for hotels. The document covers false alarm management in bedrooms, 

conferencing, kitchen and dining areas and reception, common areas and 

corridors.

It also covers the role trained staff can play in reducing false alarms. 

AlarmCalm features enhanced fi rmware, comprehensive confi guration

software for Advanced’s fi re systems and new intelligent alarm

acknowledgement devices called AlarmCalm Buttons.

It provides total, easily-managed control over alarm verifi cation periods

and investigation delays to outputs.

www.advancedco.com

> >

>
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Our online offering, www.pfmonthenet.net
and weekly e-news, PFM digital, are continually 

evolving resources for the FM community.

If you are looking to increase your company’s exposure, promote

new or current products or services within in your portfolio and 

drive sales then contact our sales team today for assistance.

• Banners • Sponsored content • White papers

• Pop up • Roadblock • Microsites

Sales Contacts

Di Searle Kelli-Anne Horne
Di.Searle@imlgroup.co.uk Kelli-Anne.Horne@imlgroup.co.uk

( +44 (0)1732 359990   www.pfmonthenet.net

IML Group PLC
Blair House, 184 High Street, Tonbridge, 

Kent TN9 1BQ,United Kingdom.
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B A C K P A G E

C
ountryside has appointed Carillion group 

fi nance director Richard Adam as a 

non-executive director. He will chair the

housebuilder’s audit committee and become 

a member of its remuneration committee. In

September, Adam left his non-executive director 

role at Wincanton, chaired by Balfour Beatty’s

executive chairman Steve Marshall. Both men 

were involved in the failed merger talks between 

Balfour and Carillion.

T
he Building & Engineering Services 

Association has added to its regional

management team with the appointment 

of Steven Smith to the post of regional man-

ager for the West and South West of England. 

Smith comes to the role following six years as 

a training adviser with B&ES subsidiary Building

Engineering Services Training.

A
PCOA Parking (UK) has appointed Marc 

Chapman as procurement manager

for the UK and Ireland. Chapman joins 

APCOA from American healthcare conglomer-

ate Johnson and Johnson Medical, where he 

worked for four years in a similar procurement 

role; with responsibility for the UK, Ireland and 

Nordic region.

I
SG has appointed Danny Blakeston as MD 

for its Engineering Services business, which

operates in the research and development 

(R&D), pharmaceutical, healthcare, data centre 

and critical infrastructure sectors. Promoted 

from within the company, Blakeston has worked 

at ISG for 15 years, where he is said to have 

grown the ‘capability and reputation’ of this part 

of the business.

P
lumbing Trade Supplies, part of the 

plumbing and heating division of the Travis 

Perkins Group, has introduced Matthew 

Mycock as its new MD. Based at the compa-k

ny’s head offi ce in Crick, Mycock is charged with 

leading PTS’s programme of investment as it 

focuses on large contract customers.

S
erviced offi ce accommodation

provider, BlueSky Business Space, a 

Chess Group company, has appoint-

ed Carl Hodson as commercial director

to develop its offering to its growing and 

varied clientele. Hodson joins the compa-

ny this month following four years as the 

general manager and board director of 

Aberdeen-based Glencraft where he was 

responsible for the commercial strategy of 

the social enterprise.

S
ATO, a provider of Auto-ID solutions that

empower workforces and streamline 

operations, has appointed Tetsushi 

Kondo as head of Europe for the SATO Group. 

As head of the region, Kondo will be responsi-

ble for driving business in Europe, focusing on 

providing end-to-end solutions to pan-Euro-

pean customers. Kondo joined SATO in 2009, 

when he was tasked with restructuring SATO’s 

business in Europe. 

And more...

PEOPLE MOVES

Sign up for e-newsletters

Register & read online magazine

Follow @pfm_magazine

White paper downloads

Next month in PFM
NEWS UK
News UK’s new 

London headquarters, 

nicknamed the ‘Baby 

Shard’, has worked 

with Systopia, which 

provides cashless

systems and payment 

solutions to organ-

isations in the UK,

Europe and North

America across various sectors such as business and industry, further

education, healthcare and leisure. At the ‘Baby Shard’, Systopia ensures 

employees can use their ID cards as a means of paying for food as well as 

gaining building access.

Steven Smith Marc Chapman Danny Blakeston Matthew Mycock Carl Hodson
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For a crate hire quote call 0700 088 8881 or email info@mastercrate.co.uk

Mastercrate is 
success over t
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growth targets to achieve each year. 

This approach has been developed with one key aim in mind: to provide our customers
with an outstanding and continually improving level of service. Customer service is
central to our masterplan, and our masterplan is the key to our success.

Outs
custo
is pa
masterplan

Crates are all the same. What reallymatters is service.y
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